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Special Section

In this issue we take a look at the
many faceted news media. We start
with newspapers, the earliest

medium, move into radio and then to
the infant of the media, television.
We find out something about how the
media operate and talk to some of
the people involved.

Back Section

Bill Wheeler describes his trials
and travels aboard the St.
Brendan’s ferry. We visit the
new, modern premises of the
Canadian Saltfish Corporation
(see picture this page) finally,
our readers write us and provide
additional information on sub-
" jects covered in previous issues.

Constant Comments

Ross Traverse tells us that now is
the time to buy our seeds and plan
our gardens for the year. He also
cautions us about proper seed potato
planting.

48 Canadian Saltfish

48 Letters

2 Between the covers
3 Special Section

4 Newspapers
From the earliest to the latest;
to the dailies and the weeklies.

19 Radio
Commercial, church and crown
corporation stations, all are
heard.

37 Television

Late in starting but probably
the most influential

45 Editorial

46 Constant
Comments

46 Home Gardening
There’s more to potato planting
than meets the eye and it's
important to have disease
free seed.

47 Back Section
It’s long, long wait to
St. Brendan’s. It can be very
difficult to get to and
from St. Brendan’s during
the summer.

Corporation

Romeo Le Blanc opens

new building and discusses
the success of the Corporation.

Our readers give us
information and we find out
the true story of Hannah's
Tolt.
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introduction

between the covers

For our first issue in 1981 the news media is the
topic of our Special Section. At first, we intended
to cover every facet of the media but restrictions
of space and time precluded such a broad topic.
Although news is the primary consideration, all
items are not related strictly to news. We have
added subjects of broad interest such as music,
church radio stations and children’s program-
ming. We have talked to high-profile per-
sonalities who are familiar to most of our
readers. While we have had to be very selective
in our coverage, we have chronologically
covered the three bastc news media:

radio and ion. We make no
apologies for items not covered because our
main objective is to provide a thumbnail sketch
of the news media today, with some con-
sideration of its past. As usual, our purpose is to
provide general information rather than critical
investigation.

Readers may notice frequent mention in this
issue of the Canadxan Radio-television and
Telecom i C (CRTC), the
regulatory agency for the broadcasting industry.
We interviewed Edythe Goodridge, Newfound-
land’s part-time CRTC Commissioner, but we
are unable to include the article in this issue, as
Mrs. Goodridge was attending CRTC hearings in
Ottawa at the time we went to press, which made
it impossible to clear the article with her, a
privilege we always allow our interviewees.
Space permitting, we may carry the article at
another time.

The Constant Comments section has been reduced to
one item again due to space restrictions. Both Anthony
Murphy and Victor Butler are not included but, if there
is sufficient demand from our readers, they may
returnat a later date.

In an attempt to recover some of the costs of
production we are now carrying advertisements.
As Decks Awash goes to virtually every area of
the province we should be able to provide a
valuable service to both our advertisers and our
subscribers:

The codfish lays ten thousand eggs,
The homely hen lays one.

The codfish never cackles

To tell you what she’s done.

And so we scorn the codfish,

While the humble hen we prize,
Which only goes to show you,

That it pays to advertise.

In our next issue we will be travelling to the
northern coast of Labrador to look at com-
munities from Rigolet to Nain.

6;\1{7 dov ,A{:c:u;u

Editor

Ax our readers no doubt know by now, this issue hax been
wnavoidably delayed. Our  printers had @ mechanical
breakdown (1o say nothing of our own potential nervou

0 the middle of the proofreading process.

fly decided to “make_do™ with
u.ﬂmm type and face scattered
rrected. We sincorely

n
another machine,
throughout the copy could not be
apologize for the lexs-than-perfect copy. but. most of all. for not
meeting our deadline.
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history

Newspapers

T he history of papers in foundland is
not only long and colourful. it is also very
crowded. The archivist, Ian McDonald, records
that 103 newspapers were founded here between
1806 and 1961. Other than St. John's, the most
active places for newspaper publication were
Harbour Grace and Carbonear, where 12 papers
came into existence between 1828 and 1879.

The newspaper is the chronicle of civilization,
the common reservoir into which every
stream pours its living waters, and at which
every man may come to drink; it is the
newspaper which gives to liberty its practical
life, its constant observation, its perpetual
vigilance, its unrelaxing activity ...

SirE.L. Bulwer-Lytton,

daily for many years, and finally moved to Port
Union, reverting to weekly publication. It
reached nearly every Newfoundland outport,
and its editorials were formally discussed at

quoted in The Ne
(a St. John's newspaper)

14 April 1842.
The Royal Gazette, Newfoundland’s first
paper, began 27 August 1907.

The man responsible for it was John Ryan who
came here from New Brunswick where he had
been King’s Printer. The paper’s first delivery
boy was Billy Barnes.

Considering the restrictions placed upon the
first newspaper by the colony’s Governor Gower,
it is surprising that it got off the ground at all.
John Ryan was forbidden to locate his printing
office on Water Street, as it might interfere with
the commerce of fishing. Even more serious was
the system of censorship. Each issue of the paper
had to be submitted to the magistrates in the
Court of Sessions before it could be printed.
Surprisingly, The Gazette is still being published
today, though its name has been changed to the
Newfoundland Gazette and it is the official
government organ.

Of all newspapers, the prize for the most
colourful name goes to The Hearts Content
Aurora and New Perlican Trumpet, of which,
sadly, only one issue remains in existence — 11
October 1872. Other interesting newspapers
published outside of St. John’s include the
following (many of the publishing dates
throughout this history are approximations
only): The Trinity Enterprise (weekly, 1908-10),
Conception Bay Mercury (1830-32), Twillingate
Sun (20 June 1880 to 31 January 1953), and Corner
Brook’'s Western Star started in 1800.

According to Ian MacDonald, ‘‘the single most
influential and powerful newspaper in New-
foundland from about 1913 to 1924" was the
Fisherman’s Advocate, begun by William
Coaker on 12 February 1910. It came out of
Coakerville, for a while as a weekly, ran as a

ti of local Fishermen's Protective Union
councils.

In 1865, during the heydays of St. John's
journalism, there were 11 newspapers, including
two dailies, one that published thrice weekly,
four semi-weekly papers, and four weeklies.
Some of the most famous and scandalous
newspapers were The Momlng Chronicle (1862-
81), The Times (1832-94), The Evening Mercury
(1882-89), and The Public Ledger (1820-82).
These newspapers were often blatantly the
mouthpieces of a particular political party and
never ceased hurling insults at one another,
using names such as “bilious blear-eyed
snarler”, and ‘‘blustering, arrogant, vengeful
bigot” in their editorials. By contrast, however,
they often printed long narrative poems
specially composed about such things as the
railroad or the pink, white and green flag.

The first issue of The Evening Herald (13
January 1890) contains a good sample of how
newspapers used to explain their arrival upon
the scene. From an editorial on page one.

...even in the brief period of its existence the
Government lately placed over us by its
misconduct proved the necessity for an in-
dependent and fearless journal as the
mouthpiece of opposition. It will be, then, the
peculiar function of this journal to hold up to
public exetramm the misdeeds of which the

Whiteway adi ion will undoubtedly be
Rguilty...
The Cape Race Cannisters

After the failure of the trans-Atlantic sub-
marine cable in 1858, the Associated Press (AP)
news service devised an unusual method of
getting the latest news from Europe. The New
York and Galway Steamship Company had
routed about 200 ocean liners past Cape Race,
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Newfoundland each year, so AP drew up a
contract guaranteeing them $500 for each news
dispatch received from their liners. It worked
this way: vessels coming over from Europe
would place copies of their most recent

f0eckly Recozd.

SATURDAY, MARCH 5, 1892.

European newspapers in a water-tight it
Then, to collect the drop-off fee, often risking the
safety of their crew and passengers, the skipper
would manoeuvre his vessel to within a mile of
the Cape and drop the cannister overboard,
where a local man, John Murphy, was hired to
row out and fetch it. Back at the Cape Race
lighthouse, urgent news dispatches could be
telegraphed to St. John's and thence to the
mainland, where important news from overseas
often bore the banner ‘“VIA CAPE RACE”. In
this way, the latest news of the Crimean War, the
Indian Mutiny, and other events from abroad
reached New York at least four days ahead of the
steamer that dropped the cannister off Cape
Race.

The Evening Telegram Story

Contrary to what some people believe, The
Evening Telegram was neither the first nor the
only daily newspaper in Newfoundland when it
began. In addition to the vast number of weekly
and semi-weekly papers, there was at least one
daily newspaper, the Morning Chronicle, being
published in 1879 when the 30-year-old William
James Herder, originally of Old Perlican, bought
out The Courier, a n that had d
him for 16 years.

The first edition of The Evening Telegram
emerged on 3 April 1879, and more than doubled
in size within two weeks. The first editor of the
paper was Alexander A. Parsons, who stayed on
until 1904, and the first pressman was Robert
Mercer, who remained until 1929. At first there
were only two reporters.

A shipment of pink newsprint, originally ad-
dressed to the Toronto Evening Telegram,
arrived by mistake in St. John’s late in 1882, but
it had to be used, as stock was down. In Sep-
tember 1882, Herder had married Elizabeth
Barnes, so a rival newspaper remarked that
“the Telegram blushed when Herder got
married’’. Surprisingly, readers liked the pink
newspaper, so the publisher continued ordering

pap ploy

HAVOC ON THE SEA

Terrible Loss of Life.

Deoaperate Biruggles.
HAIR-BREADTH ESCAPES.

kea.rtrending Scenes.—Heroic Acts
of Rescue.—Thirteen Men Dead.
—Eleven 8till Missing.

The air is fall of farewells to the dying,
And mournings for the dead ;

The heart of Rachel for her ochildren crying,
‘Will uot be comforted !

The week that has passed since we lnst
aced our little journal into the hands
its many readers has bronght to this
wn and the neighboring settlements &
rible calamity ; and it is our painfal

more until 1942, when wartime conservation
measures cut off the supply.

In 1889, a bizarre promotional scheme was
launched, offering $500 to anyone who died with a
copy of The Evening Telegram in their
possession. It is not known whether anyone ever
collected the reward.

During the Great Fire of 1892, the Telegram's
plant burned down in July, but was back on the
streets on September 1, after the press foreman,
Mercer, had gone to New York City to buy new
machinery. The paper moved to a new building
in 1894, and the following year installed the first
wet-mat stereotyping press, which pumped out
20,000 copies of a four-page paper every hour.

As a result of a court case in 1898, W.J. Herder
and his editor, A.A. Parsons spent four days in
Her Majesty’s Penitentiary. Under a
pseudonym, someone has written a letter to the
paper, detailing the licentious behaviour of a
number of Supreme Court judges on a recent
tour of the Southwest Coast. One of the judges
called Herder into court and demanded to know
who had written the letter. Herder refused to
say, claiming confidentiality of sources, and was
thus charged with contempt of court, sentenced
to 30 days. Herder and Parsons both refused to
wear prison clothes, so they spent four days in
their underwear in a cell. Finally, petitions for
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their release, that had been signed by nearly
every adult in St. John’s, were presented.

William J. Herder died in 1922, at which time
control passed to his sons. The last of these sons
died in September 1870, which meant that for a
remarkable 91 years, the Telegram had been
published by two generations of Herders.

A couple of the most notable fund-raising
ventures undertaken by the Telegram include
$250,000 raised in 1929 for victims of the tidal
wave on the South Coast, and money raised to
purchase torpedo tubes for a British cruiser in
World War 11, the H.M.S. Newfoundland.

On August 1, 1970, The Evening Telegram was
sold to an international chain, Thomson
Newspapers of Toronto and London.

The rise of the Daily News

John Alexander Robinson arrived in New-
foundland in 1883 at the age of 21, to become
principal of Carbonear Grammar School, but in
1892, he moved to St. John's to teach at the
Methodist College. He has been described by
A.B. Perlin as ‘“a scholar in the clulicll
tradition”, but h i got
in the newspaper h\ulness On 15 February 1894,
he began publishing an evening journal known as
The Daily News, from a small office on Duck-
worth Street that had been formerly a tavern
known as “The Poet’s Rest"’.

In 1896, The Daily News became a morning
paper, and continues to be so today. Two years
later, John Robinson was given the job of
Colonial Secretary in the government of Sir
James Winter, but by 1901 he was back in
journalism as editor of the Free Press weekly.
Robinson and Company bought back The Daily
News in 1906. In 1916, Robinson again left the
business, this time to become Postmaster
General and control of The Daily News was
handed over to John S. Currie.

One of the most colourful incidents in the
history of The Daily News can be told about their
tremendously successful fund-raising campaign
during World War II. Known as the Spitfire
Fund, the drive began on 20 August 1940 when an
editorial carried in the paper suggested that
readers might donate money to pay for a Spitfire
in the Royal Air Force: “... it would give us all a
thrill to know that one of the fighters that was
engaged in shattering the German air attacks on
Britain carried the name of this country upon its
fuselage.” Two days later, the paper had
received $5,500, and by 28 August, the required
$30,000 to purchase one Spitfire was available.
Money continued to flow in, and within one-and-
a-half months, the people of dland had

28,000 MEN PROSECUTED THE
CODFISHERY FOR LAST YEAR

by the Statistical Division of the

Piahery (Dried Weight)
ipe Norma to Cape SL. John .

Cape Si. Joha 1o Cape Freels
Cape Bosavista

M Cape 81 Gregary 1o
N Point Riche to Cape Norman

RSO0 e Shove sty dpproismacls b4
12 qm-n. were beavy salt
Deep fiea Flshery—
Tolal Cateh of 103 vesels

NOTE.—O! the above quaniity approximately S,
£33 quinials were heavy salted.
Labrader Fi

Ishery—
Floaters—Total eatch of 131 vessels
Stationers

Grand Tota!

The taal praduction far the yoar 1N #an 116K quintale and
Ihe mumber of men employed wan

A merger occurred in August 1968 between
Robinson & Company Ltd. of St. John's and
Blackmore Printing Company of Grand Falls —
publishers of The Grand Falls Advertiser, The
Gander Beacon, The Lewisporte Pilot, and The
Clarenville Packet. Blackmore Printing Com-
pany had been founded in 1923 by two brothers,
Michael and Walter who had been employed in
the newsprint mill of the AND Company. They
had been publishing The Grand Falls Advertiser
since 1936.

N and the Canadian Press
Melvin Rowe tells an interesting story about
his experience with Canadian Press in Toronto.
About 1922, there was a shortage of trained
telegraph operators in Montreal, Ottawa,
Toronto, and Winnipeg. At the same time,
Western Union at Heart’s Content laid off over
200 people due to modernization and the
depression that followed World War 1. Many of
these people headed west, looking for work, and
Mr. Rowe recalls that when he went to CP’s head
office in Toronto, all four main news offices were
staffed by his old school chums and co-workers
from Heart's Content! It was much later that

purchased three Spitfires — which brought
several letters of commendation from war of-
ficials in Britain.

f‘ dian Press d its first staff writer
Joe MacS filled that job
for the first time in 1949. u
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Daily organized chaos

“When our circulation guys
went home this morning, the
new guys were already at work
on tomorrow’s paper,” explains
Bill Callahan, sitting amid piles
of paperwork that are
everywhere around his crowded
office.  Editor-in-chief, Jim
Thoms comes in looking for the
fisheries report and Bill
Callahan has to organize his
thoughts from the night before.

““There is really some order to
this,” he laughs as he surveys

his desk, “it just doesn’t look | Sug

that way.”

William R. Callahan,
Publisher and Managing Editor
of The Daily News will talk
endlessly about the workings of
the paper. He describes the
production of a daily paper as a
sort of organized chaos.

““We try to finish the editorial
page by 10:00 a.m.; the family
pages about 2:00 or 3:00 p.m.
One sports’ page is done in the
early afternoon, one in the
evening and one late. As for the
news pages, page 2is done in the
afternoon, page 3 in the middle
hours of night, and page 1 is
generally straddled by the two.
So all pages are on a different
schedule, but we are all aiming
that by 2:00 a.m. all pages will
be done and delivered to our
pressroom so that we can be on
‘the press by 3:00 a.m.

“Now, we didn’t quite make it
this morning,” admits Mr.
Callahan. “We delivered pages
6, 7, 9, 10, 21 and 19 to the
pressroom at 9:00 p.m.; 17 and 8
at 10:10; 16, 11, and 4 went at
11:00; 22 at 11:30; 14 and 3 at
12:35; 13 and 2 at 2:10; 18 and 25
at 3:15; 1 and 5 at 3:20; and page
12 went at 3:30. This was about
an hour and a half late. Mondays
are bad; people are coming to
work on Sunday; it is always a
bad scene.” But, as always, the
papers were printed and made
the 7:00 a.m. plane to Labrador
where people can be reading the
News as early as 11:00 a.m.

But there can be hitches. If the
weather is down and EPA is not

Bill Callahan

flying, the large garbage con-
tainers at the airport may well
be the recipient of the News.
And that is not the only delivery
problem the News has. Getting
the carriers for home delivery
can be difficult, as they have to
deliver all their papers before
school begins.

“Recently we had a delivery
truck go off the road on the way
to Marystown,"” recalls Mr.
Callahan. “It was an important
paper, as it had all the ads for
the grocery stores in the Burin
area. So we salvaged all the
papers, brought them back, took
the Burin Post section out,
slipped that part into Friday’s
paper, and advised people what
had happened.”

The News makes a special
effort to provide province-wide
coverage. For example, on
Wednesdays there’s a special
South Coast supplement, and on
Thursdays, there’s the Labrador
Report.

Bill Callahan, who grew up in
Corner Brook, has had a wide
and varied career in the news
business. He used to hang
around the radio studio in
Corner Brook with Father Tom
Moakler who was working on the
Doyle News Bulletin during the
1940s. When he went to
university he worked with The
Western Star in the summer.
After university in Toronto, it
wasn’t long before he was back
on The Western Star. When
CJON radio started, he became
a stringer for $50 a month, along
with his newspaper job.

‘““At that time CJON was a real
revolution,” he says, ‘‘and
anyone who doesn’t give Geoff
Stirling and Don Jamieson
credit for revolutionizing radio
and TV in Newfoundland is
short-changing them. Prior to
that time radio was operated
only for so many hours a day in
Newfoundland, and news was
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more or less what you got from
the BBC."”

From there Bill went to work
with radio and TV. He spent
some time as editor of the
Northeast Air Command
(NEAC) newspaper, but later
rejoined CJON, where he stayed
until 1959. In that year he
became managing editor of The
Western Star. In 1966, he ran
successfully as a Liberal for the
provincial district of Port au
Port, and in 1968 became
Minister of Mines, Agriculture
and Resources.

“lI was clearly defeated in
October 1971," he remembers,
“but by December I was back
here and have been here ever
since. Jim Thoms and I came
together.”

“‘Our shop must be one of the

most efficient,” claims Mr.
Callahan, ‘“particularly when
you consider how compact it is.
We search out the news, write it,
edit it, proof it, typeset it and do
layout right here. The plant has
a wire-photo service, CP printouts, a
photographic developing machine,
etc.”” He strolls through the
production area with a visible aura
of pride.

He explains that The Daily

have no hesitation about saying
that we have broken about 60-
70% of the biggest stories that
have come on the scene in the
last 10 years.

“I maintain that all reporting
should be investigative; our
reporters are trained not to be
satisfied with what they’'re told,

they all go out and ask
questions.”
There are other important

ations  about  which

News tries to give inter "
national and local news
coverage but at their daily news
meeting the emphasis is placed
on what will really interest
people,

“There are many angles that
you have to consider, and really
there is about 95% duplication
among the different media. We
all monitor each other. It's that
extra 5% that you have to get. I

| few remaining cities to have two

|a good time to sell out to a
| newspaper chain. This paper is

most people would be unaware.
For historical reasons the paper
has a duty to record certain
events. If a researcher is looking
for information on some topic
that took place years ago, he will
wonder just what The Daily
News was doing if the in-
formation isn’t there.

One of the more well-known
writers and editors of The Daily
News was the late Albert Perlin.
Always interested and involved
with the News, he was also a
private businessman. For over
50 years he wrote the column
“Wayfarer”, If he were to be out
of the province for three weeks,
he would write the required
fifteen columns before leaving
— he never once missed the
deadline.

The News relies on contacts
rather than correspondents for
provincial items, and racks up a
huge telephone bill in the
process.

Some random comments from
Bill Callahan:

“There are so many items
from politicians because often
they are the only ones who are
saying anything significant.”

“The higher your circulation,
the more advertisers you will be
able to attract, plus you can
raise your advertising rates
accordingly. Our circulation has
doubled in the past 10 years and
is still on the rise. Present cir-
culation is 12,000 for the week-
day paper.”

“Iknow St. John's is one of the

dailies. I don't think it would be

owned and produced by local
people who have, or should have, an
interest in the affairs of the city and

the province.
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High above the cacophony of
downtown St. John’s, on the top
floor of The Evening Telegram
building, sits Stephen Rendell
Herder, Publisher and General
Manager of the newspaper. His
office is huge — about 30 feet by
30 feet — and the view afforded
by an immense window allows
him to watch the ships that drift
serenely in and out the harbour.
A pair of binoculars stands by for
that purpose.

The only other inhabitant of
this aerie is Mr. Herder’s
secretary, who types through
the days surrounded by
sepulchral offices and vacant
board-rooms, stared down upon
by a ring of departed Herders —
their grim expressions captured
for posterity in oil paints of grey
and black.

“About 30 years ago,” recalls
Mr. Herder, beginning a
description of the newspaper’s
recent history, “a deliberate
attempt was made to get into
every little nook and cranny of
this province with our coverage.
We built up a string of about 90
part-time correspondents or
‘space-rate stringers’, so-called
because they were paid per inch
of copy. Most of these stringers
were women teachers,
postmistresses, and housewives.
It was a nightmare for our ac-
countants; they sent out a lot of
cheques for amounts like 60¢.”

During the same period, the
Telegram built up small
bureaus with full-time staff at
Bay Roberts, Grand Falls,
Gander, and Bell Island. These
bureaus were linked with a 24-
hour teletype service that also
took in the two bureaus of The
Western Star, another Herder
paper, in Corner Brook and
Stephenville.

“We even had a full-time
Ottawa bureau,” says Steve
Herder with amusement,
“which was quite unusual for a
small Atlantic newspaper. But
our man in Ottawa died about
1954, and this unfortunately
closed the bureau. It was a
period of intense news-gathering

Dt ’s lonely at the top

Stephen Herder, General Manager of The Evening Telegram. On his desk is a
sign reading “Every story has three sides - Yours, mine and the facts.”

and good sales. The large
bureaus brought in a large
enough profit to pay for the
small bureaus.”

The network was too good to
last, however, and the company
has been gradually shutting it
down for the past 20 years.

“I began to realize,” admits

Mr. Herder, “that we had a
newspaper loaded with
parochial  material, while

neglecting our responsibility to
keep the public abreast of
national and international news.
We were even paying our
stringers for wedding pictures.
Nowadays, people pay us to
print them. Now, when we want
coverage of some event around
the bay, we simply telephone or
send someone out.

I would like to see us do more
investigative reporting all the
time,” he says mildly, ‘“‘though
it is hard to beat television's
triple impact of sound, colour,
and motion.” Mr. Herder feels
that the paper’s reduction in
news staff does not hamper its
ability in investigative jour-
nalism.

Estate tax law as it was in 1970

was a major factor in the
Herders’ decision to sell the
Telegram to the Thomson in-
ternational chain.

““Since the sale to Thomson,”"
comments Steve Herder, “‘there
have been very few
management changes. Selling
methods and objectives have
been brought into line with
Thomson corporate policy, but
that is about all.”

Although the pressroom staff
at the Telegram has been
unionized since the 1940s, it is a
new phenomenon in
newsroom. During the Fall of
1979, the Telegram and its
employees suffered through a
strike for more than two
months, During that time, the
Thomson chain sent a number of
non-union “‘scabs” over to St. John's
from the mainland to try to do the
work of the striking employees.
During this time, daily sales of the
Telegram, which had peaked at
35,378 in February 1979, fell by about
5,000. Since the end of the strike,
circulation figures have gradually
been climbing. Average daily sales
for the 12-month period ending 30
September 1980 were 31,938 copies,
while the equivalent figure for
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the weekend edition was 44,718.
“By November of 19881,"
predicts Wilson Hiscock, cir-
culation manager, “we should
exceed our best daily pre-strike
average.” ~

Distribution of The Evening
Telegram is mostly by truck.
Communities along the Trans-
Canada Highway as far as
Grand Falls get same-day
delivery of the daily paper, as do
Lewisporte, Clarenville, and the
communities around Conception
Bay as far as Salmon Cove, just
beyond Carbonear. The paper is
flown to Labrador one day late,
Most other communities in
eastern Newfoundland receive
only the weekend Telegram.

Total staff at the Telegram
numbers about 122, but not the
40 to 50 contractors, agents, and
correspondents and other part-
time workers. The staff number
is broken down as follows:

Composing Room 17+ (2)*
Circulation 12+ (16)
Editorial 25+ (1)
Advertising 23+ (1)
Pressroom 9+ (1)
Administration 11
Gander 1

*Numbers in parentheses represent part-
time staff,

During the Fall of 1980, con-
struction began on a brand new
building for the Telegram,
located in the west end of St.
John's, beside the Village Mall.
The new building will not be any
larger, but it is hoped that in-
terior space can be used more
efficiently. “We will be located
on two and a quarter acres of
land,” comments Steve Herder,
publisher of the newspaper his
grandfather founded, ‘‘and we'll
have a new Gosse 80-page offset
press, worth about one and a
half million dollars. The public
will get darker, more legible
print.”” There are no plans,
however, to enlarge the size of
the paper’s type, which makes it
very difficult for senior citizens
to read the classified ads. And so
a few things change, but more
remain the same as the
Telegram rolls on into its second
century. N

Reporters typb out their stories In the newsroom.
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In the composing room, Emily Dixon and Jim Dormody
(Production Supervisor) check page layouts.

Pressroom staff Larry Chaytor, Mike Holden and Rod
Noseworthy check the paper to adjust the flow of ink for
each column. This HOe letterpress was built in 1900 and
came to St. John's in 1956 from Philedeiphia. It can print

:g to a 96-page paper, cranking ot 20,000 copies per
ur.

s

a S

Don Russell puts pages in this frame and photographs
them with huge camera at right.

s ¥

Mail room staff are busy moving papers out.
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*“T he electronic media goes in

one ear and out the other,”
taunts Ed Kirby, an Evening
Telegram reporter. “In print
you have a greater respon-
sibility to be accurate, as your
work is on record and available
to the public for decades.”

Training to meet this
T ibility in New! dland
however, seems remarkably
informal. Decks Awash  spoke

with one Daily News reporter
and three from The Evening
Telegram. We asked them about
their work, beginning with their
educational backgrounds. All
four had attended university,
and three of them had B.A.
degrees, but only one of the
three had gone on to spend a
year in journalism school.

“Only two of the seven Daily

Darlene Sorrey of- The Daily News

The reporters’ viewpoint

News reporters have university
degrees,” says  25-year-old
Darlene Sorrey, “but it doesn't
seem to make much difference.
On the job is really where you
learn the business."”

“Yes,” agrees Joan Weeks,
who has been at the Telegram
for a year. “After a while as a
general reporter, I suddenly
became court reporter with only
one day’s training with the
former court reporter.”

“Employers in the media do
not seem to place much value on
journalism degrees,” concedes
Doug Burgess of the Telegram,
“‘but I’'m not sorry I have one. It
helped me learn the profession
more quickly, and I feel that it
leads to more personal
satisfaction with the work.” Ed
Kirby recommends a good way

for a young person to get into the
business is simply to attend a
university and work for the
student newspaper, as he did for
four years.

Looking at the conditions and
practices on the job, differences
between the News and the
Telegram are quite apparent.

“At the News,” explains
Darlene, a native of Prince
Edward Island, ‘‘the day usually
begins at 7:30 a.m. when we
monitor the radio news on three
stations to discover if we missed
anything yesterday. If so, we go
out to try and further develop
the story. Radio is not com-
petition — it feeds us. After
consulting with the news editor,
we go after the stories, write
from two to eight per day, and
finish at about 6:00 p.m. Ab-
solute deadline for the morning
paper is midnight, which is good
for late-breaking news.”

““At the Telegram,’” counters
Ed Kirby, 29-year-old native of
Bell Island, ‘‘everything for the
paper must be submitted by 10
a.m., so early mornings are
hectic. As far as matching
stories that appeared in other
media, it is often just a silly
media game, especially when
we are assigned to match a very
minor story instead of covering
something of real importance.”

“The volume of news coming
out of this province is on the
rise,” declares Joan who is from
Ambherst, Nova Scotia. It is hard
to cover it all with our decreased
staff numbers. With no time to
probe the major issues, we quote
people who make public
statements and leave it at that.
A lot of reporters’ time is also
wasted with vapid conferences
and press releases.’’

“The proper role of a press
release,” says Ed Kirby, with
conviction, “‘is to be the germ of
a story idea. All too often, press
releases are printed verbatim
and end up as free advertising
for the group that released
them. Very few are ever
followed up by a reporter.
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“Before the Thomson chain
took over the Telegram, we had
as many as 22 reporters and six
photographers. Now we have
seven reporters and two
photographers. The late Lord
Thomson himself has been
quoted as saying that news is
only something to fill the space
around advertisements, so you
can see what we are up against.
It turns my stomach that our
‘paper's management cares so
|
|

little about the quality of their
product. There is no business-

| finance commentary, no science
page — the newspaper has lost
its focus. I realize a government
| commission is investigating the
operation of all Thomson
papers, but that is not the
solution. Pressure must come
from the public. As it is now, the
paper is in the prime position to
be manipulated by politicians or
| anyone else who wants to hold
press conferences.””

‘ ‘“At The Daily News, on the
other hand,” responds Darlene,
| “we are fortunate. to have a
| publisher and an editor-in-chief
| who are intensely involved in the
| newsroom. Both write stories,
which helps ease our serious
shortage of reporting staff.

“Our publisher, Bill Callahan
is a real protean figure — you
will alternately love him and
hate him — but you cannot deny
that he cares about what goes in
the News. I have learned more
from him about Newfoundland
history than from all my years
at Memorial.

‘‘Stories we write are often
corrected and re-written by our
editor and publisher, not only to
correct the style, but also to
include any pertinent historical
or explanatory information. In
the same way, all press releases
are thoroughly gone over —
condensed, re-written, or
whatever — but seldom printed
verbatim."

“‘Atthe Telegram," maintains
Joan, “our stories are very
rarely edited, except for spelling
apd Punctuation. It is very
disconcerting for someone like
m.):sel! who is trying to improve.

In court reporting, we have

to write from the most in-
teresting angle of each case, but
must avoid sensationalizing the
material beyond the limits of
good taste.”

“More than that,” adds Ed,
“the media has a moral rep-
sponsibility to downplay sen-
sational aspects of a case,
because there are just enough
twisted people around who could
get the impression that
criminals are heroes, and who
might glory in getting their
names in the paper for com-
mitting a crime. Journalism has
a role to play in reducing our
crime rate.”

“One thing I resent in jour-
nalism,” says Darlene, ‘“‘is the
extent to which newspapers are
a business. They seem to be able
to meet all their financial
commitments while scrimping
on editorial staff. What really
saves the News is the number of
freelance columnists who have
time to present considered
opinions. Our Guest Column is
also a fine example of free
speech in practice — it is a
forum available to anyone.

I think it is short-sighted the
way some people try to tar the
News with a Liberal brush, just
because of our publisher’s
political persuasions. If you
examine the opinions of the
regular columnists, you will find
that  Liberals and Con-

Ed Kirby and Joan Weeks relax after a hectic day at The Evening Telegram.

servatives, both federal and
provincial, all come under fire
in their turn.” Darlene con-
cedes, however, that the Peck-
ford administration does get a
lot of scrutiny in the News.

“Of course,” she says, “‘it's
because they are in power —
doing things that affect us all, so
it is only natural for us to be
critical.”

Darlene is dissatisfied with
the degree of province-wide
coverage in the News. ‘‘We need
more correspondents in central
and western Newfoundland, and
better coverage of resources.
Even so, we are doing pretty
well, because weekly papers
have often scalped The Daily
News for stories on their own
area!”

Many newspaper reporters
are lured away by the higher
pay and greater excitement of
working for radio or television,
but some are intensely
dedicated to the written word.
Ed Kirby, although he is highly
critical of his own and other
newspapers, would never leave
the profession.

“I'm a writer, not a talking
head,” he says with a grin. ““The
anonymity of newspaper work is
great. I would hate to have to
train my voice and style my hair
to stand in front of a camera. As
far as I am concerned, writing is
the only game in town.”
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1 is difficult to cover the news

Home of the weeklies

Gazette and they are fairly

media in d without
examining the operations of
Robinson-Blackmore Printing
and Publishing Limited. This
company publishes twelve New-
foundland newspapers and in
addition prints nine others.
There are two plants: one in St.
John's and the other in Grand

Falls. The latter is almost
totally occupied with the prin-
ting of eight Robinson-
Blackmore papers (The Gander
Beacon, Grand Falls Advertiser,
Lewisporte Pilot, Clarenville

Packet, Harbour Breton Coaster,
Gulf News, Humber Log, and The
Georgian). The St. John's office
publishes the other two Robinson-
Blackmore papers, The Compass
and The Southern Gazette, and
prints The Daily News. Each plant
prints a number of other papers not
owned by the company.

““My official title is Director of
Publications,”" says Paul
Sparkes, after checking his
business card to make sure,
“but my responsibility is the
overseeing of the printing of the

but Paul does have
the final say. If a reporter is
needed at The Compass, for
example, Paul will ask the
editor to suggest somebody from
the area, but the actual hiring is
done by the St. John's office.

The twice-weekly Compass
and the weekly Southern
Gazette are but a part of Paul's
job. The St. John’s plant also
prints the two Labrador papers:
The Labradorian and The
Aurora; which are both
privately owned. He oversees
the production of other
publications, e.g., the monthly
St. John’s Board of Trade News
and Views, the Newfoundland
Hydro monthly Outlet, the
Memorial University Gazette,
ete. To add to this, he is editor of
TV Topics, but says he is more than
ably helped by assistant editor,
Mark King.

“The printer, to an extent, is
responsible for content,” says
Paul. “If Decks Awash (printed
by R Blackmore), for

e
and others here in St. John's."”

There are editors on The
Compass and The Southern

example, were to write
something libellous, we, as the
printer, could be dragged into

Paul Sparkes

court as well as you. So, if I see
something that I think we could
get into trouble with, then I have
the responsibility of contacting
you to advise you to change it. If
vou refuse, I can say we won't
printit.”

To the layman, the production
of the various newspapers ap-
pears to be a complicated and
confusing business, but
everybody has assigned duties
and things are more or less
routine.

“Things can get a bit hectic,”
laughs Paul, “when the Burin
Peninsula Taxi (which brings in
the copy for the Southern
Gazette) comes in without the
material, but somehow we manage
to pull through.

Born and educated in St.
John’s, Paul Sparkes got his
first job with The Daily News.

“I think I did everything
except clean the washrooms,”
he recalls. L ! covered
magistrate's court, pad and
pencil in hand, frightened that I
would be hauled up for
something I had written the day
before. That was 20 years ago
when The Daily News had 1%
reporters. If the House of
Assembly was open, I covered
that. I also helped to put
together page 2 and 3, and so on.
1 found myself taking ads,
reading proofs, writing out
receipts, etc. You name it, I did
it, as did others who worked at
the News at that time.” While
Paul did work for a short period
at Boone Advertising and later
for the Newfoundland and
Labrador Development Cor-
poration, he feels as though he
always worked for Robinson-
Blackmore. When the Daily
News was separated from
Robinson-Blackmore, he
remained with  Robinson-
Blackmore.

Some comments from Paul:
“I think it is interesting that
Newfoundland, with its rugged

—
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geography and small
population, has so many
newspapers.’’

“‘Newfoundlanders are very
news conscious and are very
interested in what other people
are doing. Overall, circulation
for our weeklies and our semi-
weeklies is about 50,000 (that
doesn't includeThe Daily News).

“I think the day when
editorials formed public opinion
is gone. I believe, today, we are
generally more intelligent as
individuals and we can form our
own opinions (years ago
there was an editor who had his
ears chopped off because he was
anti-Irish and anti-Catholic. I
don’t think that could happen
today).

““‘Advertising is a strong
consideration because this is
business, but there has to be an
equally strong editorial con-
sideration. If you don’t have the

Robinson-Blackmore plant, St. John's.
your

news for the readers,
product won't sell — you won't
get the advertising — it is a
circle — one depends on the
other. If you were to ask me

. il
Mary Murphy and Dave Peckford at the paste-up (or layout) department at the

which paper is the most sue-
cessful, I would say the one that
is making the most money. After
all, newspapers are a business."’

“We cover Conception Bay
from Mount Pearl to Bay de
Verde, the Trinity South area as
far as  Whitbourne, and
Placentia Bay and the Dunville
area,” says Bill Bowman, editor
of the Compass.

As one of the Robinson-
Blackmore papers, The Com-
pass is printed in St. John's but
the paper’s office is in Car-
bonear. Besides Bill Bowman,
there is one full-time sports
reporter and three advertising
staff. Bill is the photographer as
well. But it takes more than this
small full-time staff to produce
the paper.

“Correspondents in all the
communities send items in to us
from their areas,” explains Bill.
““They are paid by the inch and
most of the copy comes in by
mail.

“I come into the St. John's
plant once a week. I like to do
my own layout and have general
control over everything. Now
that we will be publishing two
issues per week, I will probably

Encompassing the area

leave most of the layout work to
Robinson-Blackmore, following
my list of priorities.”

Bill Bowman maintains that
national and international
events are not the concern of the

Bill Bowman

fecting the area.

weekly papers. Radio, TV and
the daily papers can provide
that coverage. The Compass
carries sports, social notes, area
news, and provincial news af-
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“It is important to try to have
something from every com-
munity,"” says Bill. “‘People will
pick up The Compass, and if
there’s nothing in it about their
town, they won't buy it.”

Robinson-Blackmore started
The Compass as a weekly
tabloid in October 1968. It is now
a full sheet and as of 6 February
1981, is published twice weekly.
Bill Bowman came to work as a
reporter in January 1973 and
soon after, became editor. He
changed the front page which
had previously carried only

photographs to a news page. The
copy consists of approximately
60% advertisements and 40%
general news copy.

Bill admits that the job is a
very demanding one. People
think he has it made when he
appears at local banquets and
meetings.

“They see me as being in the
thick of things; they don’t
realize that it's part of my work.
And there are limitations, you
know. I can't attend every town
council meeting and everything
that happens to be going on.

“I think the paper could be

more useful to the community if
the people would avail of the
services that The Compass can
provide. If organizations would
send us press releases about
their activities and projects, we
would give them space. We have
a press run of 10,000 which
means that a lot of people read
the paper and consequently
learn about local events. We try
to find out what is going on in our
area and in most cases we do,
but it would be a big help if
people would let us know."”
Compass readers take note! E

““If you examine a copy of our

paper,”’ comments Bern
Bromley, owner and editor of
The Northern Pen, ‘“you will
notice that it is quite different
from other weekly newspapers
in the province. For one thing,
there are no social notes. In-
stead, we provide real coverage
of the Northern Peninsula —
feature interviews, local
government issues, arts and
crafts, history, resource
problems, youname it."”

Covering a much larger
geographical area than most
weekly papers, and with a
eirculation of only 3,800, the
staff of The Northern Pen work
long hours and drive hundreds of
miles each week to get into
communities on both east and
west coasts of the Peninsula.
‘“‘Besides myself here in St.
Anthony,” explains Bern
Bromley, ‘“‘our other full-time
employee is Danny Hoddinott,
who lives in Brig Bay, just north
of Port au Choix. He is in a
better position to report on the
southern part of our region.
Then Joy Russell and my wife
Elsie each work part-time on ad
sales and circulation.”

One of the most gruelling
weekly chores for Bern and
Danny is getting their copy to
the Robinson-Blackmore
printing plant in Grand Falls, a
round-trip distance of 1,300
kilometers.

“Corner Brook would be a

much better place to print our
paper,” points out Bern, ‘“‘but
the management of The Western
Star simply refuses to let us use
its presses, saying it’s against
Thomson policy. They use the
press themselves for less than
an hour each day, and we are
only looking for 20 minutes press
time per week.””

In order to get their paper
printed in Grand Falls, either
Bern or Danny must leave St.
Anthony at 5:30 a.m. on Sunday
(earlier in stormy weather) to
drive to Grand Falls. From
early afternoon the rest of the
day is spent proofing and doing
layout of the paper. On Monday
morning, the rest of the process
is completed, and the paper is
printed. By late Monday
evening, The Northern Pen staff
member is ready to leave Grand
Falls for the long drive home.

The Northern Pen was started
in March of 1979, at which time
Bern Bromley was also
publishing a bi-weekly paper in
Harbour Breton, on the South
Coast. It may be hard to imagine
the same man running two
papers at the opposite ends of
the island, and Bern admits that
it was a hard schedule to
maintain.

“I used to do The Coaster
in Harbour Breton every second
weekend,” he recalls, ‘‘but once
The Northern Pen took off, I did
not really have the time for it, so
1 sold The Coaster to Robinson-

The pride of the Northern Peninsula

Blackmore in June of 1980."

A native of Conche on the
Peninsula, Bern is now 33 years
old and spent 15 years working
for Robinson-Blackmore in the
Central Newfoundland area
before launching his own
company — Bebb Publishing.
“Working for R-B,”” he com-
ments, “I spent time in almost
every aspect of the business,
from circulation and ac-
counting, through ad sales,
sports and news reporting, to
being managing editor of papers
in Lewisporte and Gander. Now
I am doing it all at once, and
loving it.

“It's also great to be back on
the Northern Peninsula. My wife
Elsie is from Main Brook, so she
is near home, and our two sons
love it here as well.”

According to Bern, The
Northern Pen is part of a growth
in awareness taking place on the
Peninsula now that the road is
paved all the way; a tourism
industry is growing up around
the new L'Anse au Meadows
National Park, and St. Anthony
has its first shopping mall.

“This part of Newfoundland
has been ignored for many
years,” asserts Bern, “but it is
starting to come into its own.
The people here used to just
swallow their pride and accept
what was being done to them by
the government and the big fish
corporations. For example,
offshore draggers catch fish in
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this area and take it to the South
Coast for processing. Now that
we have a newspaper and a
television network of our own in
this area, there's a lot of
awareness being raised and
maybe people will stand up for
their rights a little more."”

“Compared to other areas
where I have worked on
newspapers, the people here
really support the paper and
make our work exciting. We are
also getting our share of local
advertising now, though it has
been slow. I guess many
businesses felt that they didn’t
advertise in the past, so why
start now?""

Looking critically at the
larger newspapers that come to
the St. Anthony area, Bern
Bromley sees very little to
admire or emulate in them.

““We used to have a real New-
foundland newspaper with the
Telegram back in the 1960s,”
says Bern, ‘‘but now they just sit
back and restrict their coverage
to St. John's. I know what
happens because I have had
experience with the big papers.
They are no longer content to
make a reasonable profit and
serve the community. They are
out to make a bundle, and do it
at the expense of their editorial

staff. Good journalists are
frustrated to the point where
they just leave. Now the big
papers are staffed by tired, lazy
reporters who sit by the
telephone instead of getting out
and chasing down real stories.

“Perhaps the big papers
expect the weekly community
papers to take over the repor-
ting outside St. John’s, but it is
very difficult for us without the
volume of national, chain-store
advertising. Considering the
business base of St. John’s,
someone should be in there
putting out a first-class paper,
but it is not happening.”

Wired for news

““Yes," chuckles Ed Walters,
“working for Canadian Press
(CP) in Newfoundland is quite
different from other parts of the
country. Just about every
Newfoundland story that goes
national includes some aspect
that has to be specially ex-
plained. The offshore oil
regulations, for example, are
unique. Looking at the fishery, it
is only in this province that the
fishermen are unionized. Other

things that continually have to

be explained are the varying
fishing seasons in different parts
of the province, and the wide
variety of gear in use.”

Other differences cited by Ed
Walters, CP correspondent for
Newfoundland and Labrador,
include the lack of counties,
which changes the whole
structure of municipal and
provincial government. Also,
teachers in this province
negotiate their contracts
directly with the provincial
Treasury Board instead of with
local school boards.

Any time you read a
newspaper story that begins
with the initials CP, you are
reading a Canadian Press story
that has been sent by teletype to
all subscribing newspapers in
the Atlantic Provinces, or more
likely, to all papers across
Canada. CP is owned co-

The Canadian Press office in St. John's. Ed Walters scans a fisheries report
while Jim Hussey, a CP freelancer with 25 years experience, reads the news.

operatively by the daily
newspapers of Canada, for the
purpose of gathering and
sharing news of regional,
national, or international con-
cern.

With an editorial staff of about
250 people located in bureaus
and smaller offices in 14 cities
across the nation, CP gathers
stories 24 hours per day, seven
days each week, by telephone,
Telex, or direct computer feed
from newspaper offices. In-
ternational stories are gathered
from other wire services such as
the Associated Press (AP) from
the United States, Reuters from

Britain, and Agence France-
Press (AFP) of France.

Because the wire service
operates around the clock,
newspaper editors arriving at
work in the early morning often
find a long roll of teletyped
stories awaiting them. Most
newspaper offices receive these
stories in two forms. Besides the
written copy, there is punched
tape, about an inch wide, that
can be fed directly into the type-
setting machine to prepare the
story for printing.

Other news services available
through CP are Broadcast News
Ltd. (BN), which is to
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private radio and television
stations across Canada and
Canapress, which is likewise
available through the Telex
lines, and consists of news
especially tailored to the in-
terests of businessmen.

Ed Walters, a 44-year-old
native of Trinity, Trinity Bay,
has seen a lot of changes in the
news business since he stopped
going to sea on merchant ships
and joined The Evening
Telegram staff in 1960. “Since
the decline of the Smallwood
era,” Ed explains, “‘there has
been a vast increase in the
amount of news in this province.
Issues are more complex, and
part of it is due to the public
becoming educated and asking
more questions of their
government.

““There is a new pride in our
provincial heritage, which has
created a flowering of

Newfoundland culture that is the
envy of all Canadians. Similar to
Western Canada. we are learn-

every person living in Canada.

COUNT YOURSELF IN!

ing to appreciate the strength
of our natural resources. At one
time, it was assumed that only
Toronto and Ottawa had the
national perspective on news,
but that is changing. Ontario is
fast becoming the outpost—far
from the real action in this
country. The continued im-
position of Central Canadian
views is creating problems
within CP and CBC as well as in
the federal government.
Luckily, at CP, the national desk
in Toronto does not make too
many decisions about what
stories are of national interest.
It is mainly the reporters who
decide.”

Ed Walters first went to work
with Canadian Press in 1962, at
the Halifax bureau. He then
spent two years with CP in
Toronto. “I misses Newfound-
land a great deal,” he admits,
“but I knew that to request a
transfer to St. John's was no
long-term solution. CP in those
days had a habit of transferring

JUNE 3, 1981 IS CENSUS DAY

Canadians are required by law to participate in the Census to ensure its completeness and accuracy.
The Census is Canada’s largest survey undertaking, and the only one which collects information about

Census figures are used for purposes that affect every Canadian.
Information will be gathered in different ways, depending on the region. In major urban areas,
questionnaires will be dropped off at homes where residents are required to mail them back. In smaller
communities and rural areas, questionnaires will be dropped off and later collected. In a very few remote
areas, canvassers will collect the information in personal interviews.

correspondents all over the
nation.”” Hoping to remain in
Newfoundland, Ed applied for a
job with CBC in St. John’s in
1967, and was hired right away.
Two years later, however, he
was back with CP in St. John's
and was promised that he would
not be transferred.

Although posted in St. John’s,
Ed has done quite a bit of
travelling for his work. ‘“There
are oftern real problems in
getting stories out of Labrador,
or from the seal hunt, or other
isolated places,” he points out,
““If the newspapers do not send
someone, I have to go myself.
On the international scene, I
have attended Law of the Sea
Conferences in Caracas and
Geneva, and when Canada
signed the 200-mile limit treaty
in Moscow, the only two
Canadian reporters attending
were someone from CBC and
myself.
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history

Radio

Newfoundland, it may be said, has been in-
volved with radio since 12 December 1901, when
Guglielmo Marconi sat in Cabot Tower atop
Signal Hill in St. John's and received a wireless
signal sent from Poldhu, Cornwall, in England.
His 500-foot aerial was held aloft by a number of
large kites.

Voice transmissions from Newfoundland
began in July of 1920 when three Canadian
Marconi engineers broadcast a signal to ships as
far away as 1,400 miles. For several days,
communication was maintained between the
little Signal Hill station and ocean liner S. S.
Victorian. On 25 July 1920, Sir Richard Squires,
Sir Eric Bowring, Sir P.T. McGrath, and other
local dignitaries assembled at the station to
speak to the ship.

Newfoundland’s first radio station with
regular broadcast was VOS, operated from 1921
by J.J. Collins, local representative for the
Marconi Company. By 1924, seven of Dr. Wilfred
Grenfell's missions in Labrador were equipped
with radio sets. That same year, there were four
radio stations in St. John’s: 8JJC, operated by
J.J. Collins; 8LR, operated by Loyal Reid; 8AA,
operated by Ernest Ash; and 8SMC which was
operated by Wesley Church, and is the only one
of the four stations still broadcasting today,
though its call letters are now VOWR.

Mark Le Messurier

Mark Le Messurier

On 12 February 1927, even the Christian
Brothers got into radio with 8MC broadcasting
from Mount Cashel Orphanage. Call letters of all
the land were asa
result of an International Radio Conference in
Washi D.C. that igned particular call
letters to nations, and Newfoundland drew VO.
Radio operators were quick to discover how
these letters could be used to advantage,
however, and VOAS became the Voice of Ayre &
Sons, as VOWR became the Voice of Wesley
Radio.

A station operated by the Seventh Day Ad-
ventist Church opened in 1929 with the call letters
8BSL (Bible Study League). The call letters
changed four times before becoming VOAR. in
1938, and it can be still be heard today in the St.
John's area (mo kHz). This nauon became

s first cial station on 3
October 1830, wlt.h call letters 8RA and 5,000
watts of power. By 1933, however, using call
letters VONA (Voice of the North Atlantic), the
station renounced its commercial status.

In 1831, VOGT on Bell Island was licensed, as
was VOR in St. An(hony—a -uuon operated by

1 Grenfell A

The VOAS station opened in 1931 as a com-
mercial radio station. The St. John’s merchants
Ayre & Sons had been selling radios, but were
hampered by not being able to demonstrate them
to prospective customers, as all radio stations at
the time operated orly at night. So, -Ayres
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