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EDUCATION WEEK
— MARCH 3 - 9 - 1985 —

Visit a School Near You
During Education Week ’85

Education Week 1985 will focus on how the
decisions we make, as groups and as individuals,
affect the cultural, social and physical environ-
ment in which we live.

Activities will relate to how this planet has been
cared for and abused by successive generations,
and how, in our turn, we are changing the world.

Education Week 1985 should instill in students
a feeling of hope, a sense of individual respon-
sibility, and a knowledge that they can make a
contribution to their community, to their nation,
and to the world.

Throughout Newfoundland and Labrador,
students and teachers are planning special
events for Education Week. Visit a school and
share in the excitement.

Caring for a Small Planet
Une Petite Planete - C’est la Notre
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from the editor’s desk

ecessity is the mother of invention, Armed

with this thought in mind, we wanted to give
a picture of commercial craft production in New-
foundland and Labrador. But with limited budg-
et, how best to do this? Obviously, we couldn’t
travel all over the province which would be some-
what chancy at this time of year, far too time-
consuming — in a word, impractical. Over the
years, we have written articles on many crafts-
people and we wanted to avoid duplication. For
example, we have no matmakers, no quilters, no
Labradorite jewellers in this issue, and there are
many more we have not covered. What we have
tried to do is give as wide a variety as possible,
given time and space. To those craftspeople we
couldn’t find, or were unaware of, we hope, with
your permission, to write about you in subsequent
issues.

We are fortunate, because as part of the Exten-
sion Service we have field offices in eight loca-
tions. We, ourselves, travelled to some areas,
others were visited by field co-ordinators, Brian
White of St. Anthony, and Sandra Quigley in

Labrador. Dale Fitzpatrick, instructor of journal-
ism at the Bay St. George Community College, as-
signed two of her stud in Stephenville b

Neil Tilley, our co-ordinator there was too busy.
Photos and tapes came from all over. We thank
everyone who so valiantly tried to help us. We also
obtained photos from the Memorial University Art
Gallery, the Craft Section of RAND and from pri-
vate individuals.

Finally, a note to our subscribers, please check
your label for your renewal date and please
renew! We also remind you that Decks Awash
makes a great birthday gift that lasts a whole
year. We enjoy your letters, do keep them com-
ing, and also let us know if there is something in
particular you would like us to cover.
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Marine, Industrial
& Oilfield

465 Kenmount Road
P.O. Box 2216
St. John’s, Newfoundland A1C 6E6
Canada
(709) 579-0159

Suppliers
I Offshore/Onshore

Distributors for:

ACME ; KENNEBEC R.C. IND.

ARO KOOMEY INC. SAMSON
BALDT MUSTANG SCOTIA TWINS
CHESTERTON NORTON SHAK-CO
CROSBY O-MUSTAD TANNER
DEMCO ONCOR WELD-LOC
DEVOE POLY-TWINE WILLIAMS
EDMONT RED WING WILCOX
ENERPAC RULE IND. WOODBRIDGE
JET LUBE REGAL WIRE ROPE

Commercial fishing and fish plant supplies
Safety and lifesaving supplies
Snowdon rubber hoses: air, water, stream
Johnson pumps
Solarvent ventilators
Big B coveralls.

Visit our new premises at
465 KENMOUNT ROAD

(west side of Kenmount, next door to HOWSE OF FLOWERS)

Branch office:
Marystown, Crescent Boulevard (corner of Crescent and South)
Telephone: (709) 279-3663
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the associations and institutions

Craft section, RAND

he t of Rural, | article page 16) makes tin kettles

Agricultural and Northern | at Hearts Content.
Development (RAND) hasaspe- [ ““Our main function is to pro-
cial craft section to pmvndetech vide amstancetopeople who are
nical and

cial crafts,”

people engaged in commerual
craft production. We talk to sec-
tion head Jim Callahan, a native
of New Perlican who recalls as a
boy watching Ralph Smith (see

says Jnm

Craft producers in Newfound-
land fall into roughly four
categories. First, there are ap-
proximately 15 rural production

drlp. ‘.

The sound of a sick faucet.

It's kind of hard on Reddy when
the water he's heating is wasted
through faulty outlets. He'd
much rather You, not an empty
sink, were getting the full
benefits of his heating service.
Help him out; turn off faucets
firmly and check your water

‘ facilities periodically so Reddy
can do the best job for you --
heat-wise and money-wise.

Aafocndlond
LIGHT & POWER
Co. Limited

Remember, Reddy supplies the electricity — only you can use it wiselyl

groups or producer co-
operatives. These groups
representing about 300 craftspeo-

ple, operate through elected
councils that oversee production,
quality control, and marketing of
the finished products. The second
category consists of some 15 craft
business enterprises, similar in
operation to the first category,
but operating on a capitalistic ba-
sis in which producers sell their
work to one person to market. An
additional 300 craftspeople mar-
ket their goods in this way. The
third category is composed of be-
tween 150 and 200 individual
pmducers who sell their own
product in the marketplace on a
regular basis. Finally, there are
several thousand individuals who
produce craft items.

“Very few people derive all
their income from crafts,” says
Jim. “Still, crafts contribute

about $3 million a year to the
Newfoundland economy and we
would like to increase that.
“For example, we have two
craft development specialists,
Karen Thistle and Maxine Cheat-

Jim Callahan
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er, who help with production
group organization, help in-
dividuals make more marketable
producls and assist craft shops
in sourcing crafts and displaying
their products.

“Donna Rammo provides ad-
vice on the designing of new
produects including booth design
so that craftspeople can sell their
products at craft shows. Finally,
Georgina Queller is our market-
ing specialist and she advises on
marketing new and existing
products.”

In addition to these services
Jim's section has a number of
grant Since most craft
organizations make too little
profit to assume the normal func-
tions of a large corporation such
as product development and
research and design, the depart-
ment provides grants to pay for
these functions.

“If a craftsperson wants to
research a new geographic mar-
keting area that we have no infor-
mation on, say the marketing of
woollen fashions in New York, we
can offer a grant for that. Orif a
producer wants to look into buy-
ing a new piece of equipment, we
might send them to a place where
it is already in use. Or a producer
might want to experiment with a
new line but cannot afford the de-
velopment cost, we would help
with that. We also finance crafts-
people to attend fairs.

“One of the problems is that
although the product is a craft,
youmay not be selling in the craft
market, It could be the giftware,
fashion or boutique market. For
these markets colors and styles
change, so a production organiza-
tion must be able to adapt to meet
these changes keeping in mind

Left to right: Jim Callahan, Linda McCarthy, Donna Rammo, Georgina Queller
and Karen Thistle, all getting goods ready for the maintand trade fairs.

that many of their producers
have only basic skills. Many peo-
ple produce a' basic product
without a pattern relying only on
experience, Changes must be wi-
thin their limits.

“Another thing you have to
remember, particularly in the
textile crafts, is that we are talk-
ing about social crafts like knit-
ting that a woman can do while
she is entertaining friends. For
many this is spare-time work,
something they can fit in around
more important tasks, like run-
ning their homes. For most of
these people there is a limit to
how much they can produce, so if

output.”

While Jim talks to us a steady
supply of craft produets arrives
by mail which the staff are un-
packing and arranging. Febru-
ary and September are the times
when the departent goes off to
mainland trade fairs in Halifax,
Toronto, and Calgary carrying
with it samples from Newfound-
land craftspeople to be exhibited
to wholesalers. The department
offers this service free, although
it insists on certain quality stan-
dards together with the capacity
of producers to meet orders.

““We are very interested in the
mainland market,” says Jim. “It
brings new money into the local

a production ion wants
to increase its output, generally
it must do so by finding more peo-
ple, not by increasing individual

expired.

Subscription Renewal Reminder

Your subsmpuon expiry date appears on your address label.
bers should renew on or before that date by sending

a cheque or money order for $9.00 to Decks Awash.

Please mclude your address label with your, subscription

Subscribers will not be notified that their subscriptions have

. Naturally, to succeed,
your product must be well made
and feteh a fair price. With our
handknitted sweaters we have a
unique product unavailable any-
where else. With the hard crafts,
like pottery, it’s a little more
difficult since there has been no
tradition of those crafts here, but
it's coming along.”

We manage to interrupt the
frantic activity in Jim’s office
long enough to take their photo-
graph, then leave them to their
]ob of helpmg promote New-

crafts. ™
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Newfoundland and Labrador
Crafts Development Association

nne Manuel, 31, has
been Executive Director of
the Newfoundland  and

Labrador Crafts Development
Association (NLCDA) the last
year and a half. Having honed her
administrative skills working in
various community-based pro-
grams such as Oxfam, a Neigh-
bourhood Improvement
Program, and the People’s Report
on Unemployment, as well as be-
ing married to a practising

Vern Manuel, she is
familiar with the problems facing
people who try to make a living
from their craft.

““One of the advantages of be-
ing a craftsperson is that you can
beywrownboss" says | Anne.

-

g
s

Anne Marie Anonsen, left, with Anne
Manuel.

““We have 260 members and 42
group members, and at least half

The price of ind

however, can be molauon, alack
of like-minded people to talk with,

problems finding a market for
products, and difficulties in find-
ing information on available tools
and materials. Fortunately, the
Association offers a variety of
services to overcome these and
other problems.

our bers make some part of
their living through their crafts,
although probably only about
15% make their entire income
from crafts. The rest are hobbi-
ests, craft instructors, and other
interested people.”

The Association, which was in-
corporated as a non-profit organi-

An of crafts

COLLABORATION IN CRAFT
TWO HEADS ARE BETTER THAN ONE

by the

and Labrador Crafts

Development

from mid-February to mid-March
Opening 15 February, 1985

ftrom mid-March to mid-April
Opening 15 March 1985

Association, and featuring works requiring the expertise of two
or more craftspeople, is now touring the province.

* At the Arts and Culture Centre in Corner Brook

8:30 p.m.
* At the Arts and Culture Centre in Grand Falls

8:30 p.m.

The Newfoundland and Labrador Crafts Development Association is planning
another Knitting Competition (subject to funding) for sweaters of original design.
Detailed information and entry forms should be avaifable by 15 March 1985,
from:

NEWFOUNDLAND AND LABRADOR CRAFTS
DEVELOPMENT ASSOCIATION
Box 5295, St. John's, Newfoundland A1C 5W1

zation in 1972, has held craft fairs
since 1974 and now holds them an-
nually in July and November. In
1984, 10,000 people visited the
November show in St. John’s and
average sales per booth were
$3,300, up 25% from the previous
year. Products sold included knit-
ted and woven articles, wooden
toys and furniture, jewelry, pot-
tery, and other handcrafted
items.

*“We have a standards commit-
tee to inspect samples of the
work,” explains Anne. “The qual-
ity has to be there before we al-
low people to sell at our fairs. We
also reserve a few booths for
mainland people for them to sell
their work. It adds an element of
competition.”

Anne says that the quality of
Newfoundland products is every
bit as good as those produced in
other parts of Canada, and
although the market has peaked
and levelled off there, it is still in-
creasing in Newfoundland. She
believes there is also room for
more craftspeople to become in-
volved. For example, there is a
shortage of leather workers. In-
terestingly enough, increasing
the number of people producing
a particular craft increases its
market. The public appear reluc-
tant to buy if only one person is
exhibiting at a fair, but if there
are three or four people produc-
ing similar items, they all sell
more.

The Association also provides
workshops as the need arises.

“We are not a teaching organi-
zation, but if people request it, or
if our standards committee sees
a definite need of a technique or
skill in the work they judge, then
we will bring in anexpert and put
on a workshop,” Anne explains.

Anne Manuel is assisted by
Anne Marie Anonsen who is Spe-
cial Events Co-ordinator and Edi-
tor of the NLCDA'S Crafts
Newsletter provxded free to

bers. It profiles of
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craftspeople, news on local
projects, national and interna-
tional exhibitions, and sometimes
reprints of interesting craft arti-
cles from other journals.

“It’s like giving birth,” quips
Anne Marie recalling her-efforts
to produce her first Newsletter.

Other services offered by the
Association are the opportunity
for members to show ‘‘one-of-a-
kind work in exhibitions held at
least once every two years, and
often more frequently. General-
ly the exhibition centres on a
theme, a recent one being ‘Col-

laboration in Craft: Two Heads
are better than One.” For this ex-
hibition craftspeople from differ-
ent disciplines such as a weaver
and a potter were asked to
produce an item jointly. Entries
are judged by a jury of three and
a prize awarded for the best en-
try. ‘“‘Collaboration’’, which
opened at the Murray Premises
5 October 1984, will be seen in
Gander, Grand Falls, and Corn-
er Brook this spring.

The Association also has liter-
ature on crafts, and on tools and
supplies as reference for mem-

bers. The entire operation is
funded by a Federal-Provincial
subsidy agreement jointly ad-
ministered by the Department of
Regional Industrial Expansion
(DRIE), and the Newfoundland
Department of Rural, Agricultur-
Northern Development
(RAND). Anyone wishing to join
the NLCDA (which costs only $10
a year for individuals) can do so
by calling Anne at her office,
753-2749, or by writing to her at
Box 5295, St. John's, Newfound-
land, AIC 5W1. u

Craft associations

raft associations are a New-

foundland answer to a need
for income and useful activity in
smaller communities. One of the
most widespread of traditional
Newfoundland activities is knit-
ting so it is not surprising that
many local associations derive
most of their income from sales
of such items.

Nearly all the province's as-
sociations have a similar ration-
ale and set-up, so the type of
operation run by three Bay
d’Espoir groups is very little
different from that of other as-
sociations elsewhere in the
province.

In essence, a craft association
consists of a network of
producers who contribute items
for sale to a market that may be
concentrated in the local region
or farther afield. In the case of
the Bay d’Espoir groups nearly
allsales are to mainland Canada,
with a smaller proportion in New-
foundland and to other parts of
the world. In most cases the
producers work on a part-time
basis and rarely earn enough
money to support th

Specialty knitwear items.

travel to get the goods to market.
Without them there would be no
craft associations since the
member-producers are so
widespread. Ability in organiza-
tion, marketmg and pr i

Crafts Development Association
(NLCDA) sees to it that this
uniqueness is preserved by

scrutinizing any new designs.
Mnst sala are at retail and
hows in Canada,

are dif but the

completely, but the sum of their
work provides a considerable lo-
cal income for themselves and
their communities.

Any craft association is very
dependent on its elected or ap-
pointed officers, who put in a
tremendous amount of time and

driving force is a sense of
direction.

Despite similarities in
products, no two craft associa-
tions offer identical items. Styles,
materials, colors and patterns
are uniqgue to each group and the
Newfoundland and Labrador

to which the craft associations

organiza-
tional support of the NLCDA and
the Craft Section of the provincial
Department of Rural, Agricultur-
al and Northern Development.
The various ‘‘crafts”
loped in the province came from
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y in isolated
ties. This self-reliance is no
longer a necessity but the tradi-
tion continues and has expanded
to include more contemporary

crafts. The fact that so many
craft associations flourish is a
tribute to the quality that is an es-
sential part of the process. At the
present time the NLCDA has

over 300 individual and group
producers in all parts of the
province and the number of
members of such groups is far
beyond that.

[3 ‘I moved here to Coombs

Cove from my home in
Francois around the time that
Yarn Point Craits got started and
the last two years I've been presi-
dent,”” Margaret Vallis says over
a morning cup of coffee. “Next
week, someone else will be taking
over."”

Margaret, like many of the
Yarn Point’s 70-80 members, has
found the time to raise a family
and put her traditional knitting
skills to good use.

““Most of our ladies knit in their
spare time,"” she explains. “Knit-
ting comes naturally to anyone
around here and we have people
from Burgeo to Grand le Pierre
and Jacques Fontaine. Some la-
dies still do machine knitting,
which is what I specialize in, but
the demand has dropped off and
we've had to discontinue some
items. The hand knits are still
really good sellers and there are
so many different variations of
the various patterns”

No one knows where the pat-

Ten years old and going strong

Margaret Vallis

terns originated, but they have
been handed down from genera-
tion to generation long enough in
the different communities to

A selection of Yarn Point sweaters.

quality as traditional Newfound-
land designs.

““We have our own patterns,”
Margaret adds, ‘“‘Although we
can only lay claim to one as be-
ing unique. That’s the Roberta di-
amond, which was done up by a
lady here, and it’s been a best-
seller for us. It's a yoke pattern
with a diamond on the bottom.
Demand for the various patterns
is pretty widespread and we get
a good call for matched sets of
scarves, hats and mitts. Some of
the patterns are quite complicat-
ed and we get variations every
now and again. We're now doing
a different finger mitt, the half-
fingers ... like the ones in old mo-
vies like Scrooge and The Christ-
mas Carol,”’ chuckles Margaret.

The Christmas trade also
figures as the busiest time of year
for Yarn Point Crafts.

“September to the last of
November is the busiest. Then, it
slackens off to the end of Febru-
ary. You might get a scattered
order but not much until the re-
tail shows start up again in the
spring. We go to wholesale and
retail shows all over Canada
from Ottawa to Edmonton and
that’s where we pick up most of
our orders. Most of our business
is repeat customers and the
Toronto show gives us our sum-
mer orders. In the fall there are
shows at places like Calgary to go
toand then the retail shows in Ot-
tawa and Halifax. The Newfound-
land and Labrador Crafts
Development Association
(NLCDA) is a big help to us in
that respect.

““The NLCDA covers a lot of the
costs and helps in other ways
too,” she adds. “Our patterns are
our own and you have to get their
agreement to taking on other pat-
terns. They'll generally dis-
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courage you because each craft
iation has a r

style and designs. You know

where everything's from and

that’s important in the retail

shows.

“Quality is the main thing. If
we have knitters that are good to
start with and their quality starts
to slip, they have to improve or
we let them go. If someone calls
and says she would like to knit for
us, we ask for a sample of knit-
ting and it would go before our
Board for consideration. Most of
our knitters are young women
who have learned from their
mothers and grandmothers.
There shouldn’t ever be a
problem because everyone seems
to knit here. Most of the knitting
is done during the day, especial-
ly with the machines, while the
children are at school. Evenings
are reserved for the family, but
I've seen my grandmother knit
and play cards at the same time
and most people can knit and
watch TV. They've done the pat-
tern so many times they don’t
need to see where they are.”

Jean Shepherd, 37, of neighbor-
ing Mose Ambrose confirms this
and proudly displays a selection
of Yarn Point knitwear. It's ap-
parent that business is brisk for

Jean Shepherd and the next generation of knitters (her daughter).

her as manager of Yarn Point

ts.

“We could sell more if we had
a shop,” Jean confides, “but
we're a long way off the usual
tourist routes and our orders are
regular enough. This time of year
we get caught up on correspon-
dence and plan for the spring
shows. The shows can be a bit
slow, like last year, but they
generally pick up in the last few
days of the week. It’s up to us to
decide what to show. Hand knits
are definitely more popular than
the machine knits right now.”

With knitters spread over a
wide area, Jean’s job is to co-
ordinate the orders and keep a
good stock of supplies.

*“When an order comes in we'll
get all the materials together and
I'll pick out the ladies to work on
it,” she explains. “We can usually
fill the orders pretty quickly since
each lady specializes in a partic-
ular item. Some will be on mitts,
some on caps, some like pul-
lovers and others prefer cardi-
gans. Everyone's got their own
thing really. Certain patterns are
harder to do and take a longer
time, but there are different
prices paid for the various items
and for each design. You try to di-

vide the orders up, but mitts and
socks are different. You can
change the design a bit so you're
not doing the same thing over and
over.”

Jean knows her suppliers as
well as her knitters.

‘“‘We use Briggs & Little and Ir-
ish Cove (Cape Breton) wools,”
she notes, “‘and that’s been the
case for four years now. We used
to get our wool from the Codroy
Valley but we got into problems
with colors. Their dye lots weren't
consistent and you have to be so
careful, especially with the
matched sets. We could change
back but our patterns are worked
out for the wool we get now and
if you switch you have to do up all
different tensions. It's hard to get
the right measurements then and
our customers don’t want
ol R
“Occasionally we'll get an ord-
er for something different,” Jean
continues, “But usually the ord-
ers are for the same items.
They’ll come in with the color, de-
sign and size or sometimes we
just get requests for a number of
patterned sweaters with no de-
sign specified. We pretty well
know what we're going to be
asked for.”
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(13 W e started out with eight

or so and we've gradu-
ally added to the point where we
have people in Grand Falls,
Bishops Falls, Buchans, Little
Bay East, Glovertown and even
St. John’s knitting for us,” ex-
plains Jane Williams of Pool’s
Cove Crafts.

Born 46 years ago in Little Bay
East, Jane has spent the last 27
years in Pool's Cove, where her
friend Ida Williams, 49, has been
associated with crafts for the last
11 years. Together they explain
the mechanics of running Pool’s
Cove Crafts.

“Everything to our Kknitters
goes by mail,"” says Jane. “We
make a package up with the wool,
the size and whatever the dead-

Pooling your resources

line is and send it off. We pay at
the end of the month so people try
to get their knitting back before
then. In most small communities
it’s the only paid work opportuni-
ty. Most of the ladies had been
knitting all along for their fami-
lies who are now all grown up so
it’s something to do and make a
little money at the same time. My
mother is 80 now and both she
and her friend do knitting for us.
They usually do socks, vests and
scarves and you can depend on
them if you want things in a
hurry.”
Ida agrees that knitting is a
way of life in the area.
“People here in Pool's Cove
also knit for NONIA (Newfound-
land Outport Nursing and Indus-

Modeliing some new Pool's Cove designs.

trial Association), she reports.
“They used to knit for all the ‘im-
portant’ people and it's really
been quite a tradition. The pat-
terns go back a long time and you
might find soemthing similar
somewhere else but never quite
the same. I don’t have any idea
where they came from original-
ly and I doubt anyone does, but
everyone knows a Pool's Cove
sweater. If I went to Australia
and saw one, I'd know it right
away; buyers know the designs.”

Everybody works together
really well and that extends to the
buyers as well.

““The retail shows at Toronto
have the same people back each
year and they like to see any new
designs we’ve come up with,”
comments Jane. “You get to
know them as old friends you ha-
ven't seen for a year and they
must be satisfied with the quali-
ty because they keep coming
back. We also enjoy seeing the
other craft groups and talking to
other craftspeople. There’s no
way we could do without the
wholesale shows because that
gives us work year round, but the
retail shows give us a lift.”

“The provicnial government
helps us a lot,” Ida adds. “They
organize the wholesale shows and
the February show in Toronto is
a big boost. You can’t have an
operation like ours without all
kinds of cooperation and there
are rewards. Some of our ladies
have been with us since we start-
ed and they would feel lost if they
weren’t knitting, never mind the
income. They feel they’re accom-
plishing something. Nearly all
our knitters write their names on
the garment label and a lot of
them have had letters back prais-
ing their work. People take the
time to write and that really
makes it worthwhile.””

Most of Pool’s Cove Crafts
members learned their knitting
from relatives but each develops
her own style.

“We can tell whose work any
item is,” smiles Ida. ‘“People
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change their designs and they're
always coming up with some-
thing new, but you won't find any-
thing identical anywhere else in
the world. One girl started knit-

ting since she was 12 and she does
beautiful work,” Jane adds. *‘She
was away for awhile, but now
she’s married and back to
knitting.” |

With such dedication there is no
need to worry that there won’t be
enough items to satisfy the grow-
ing demand for Newfoundland
handknits.

New hope around the bay

t’s the quiet time of year for

Bay d’Espoir Arts and Crafts
when we arrive in early January
and their St. Albans craft shop is
closed. Luckily, Eleanor Collier,
the 27-year-old manager is next
door at the public library and
soon we're on our way to meet
Louise Collier, who took over as
president in the fall.

“I've been living here for two
years,” Louise, 27, says, “but I
didn’t hear too much about the
Association until the reorganiza-
tion last August. I got involved
with crafts as a half-time art
teacher in the local school and
ended up as president soon
after.”

Running a craft associationin-
volves a lot of travel, but that’s
not a problem for Louise.

“‘Not at all,"" she laughs. “I'm
from Toronto and, believe it or
not, T didn’t meet very many
Newfoundlanders there. That

Louise Collier

came when I moved to Ramea to
replace an art teacher for six

months. I stayed and moved to

Nonia

OF
NEWFOUNDLAND
specializing in hand-knits for the entire family
proudly acknowledges the quality and craft-
smanship of our knitters and weavers throughout

the province of Newfoundland.

Nonia

Established 1924

Bishops Falls, where I met my
husband through a friend, and
that’s how I came to be here in St.
Albans. So I've moved around
quite a bit.”

Louise points out a recent arti-
cle in The Coaster that comments
on the Bay d’Espoir Arts and
Crafts reorganization and ex-

ion.

“For awhile we were down to
seven or eight people here in St.
Albans,” she notes. ‘‘Now we're
up to over 30 and still growing
and we have members all around
the bay. We've added a half-
dozen more people here, a dozen
in Morrisville, five in Milltown
and two ladies in St. Veronica and
St. Josephs. I can’t tell you if that
will mean some new designs be-
cause we're only just getting
their work back, but it does mean
things are back to normal.”

“Magdalene Collier deserves a
lot of the credit for keeping things

Eleanor Collier
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going,” Eleanor stresses. ‘‘She
ran the shop for seven years and
found most of the producers and
markets. We also got a lot of help
from Bill Snook and Juanita Or-
gan of the Bay d’Espoir Develop-
ment Association. Things are
looking pretty good right now.”
It's too early yet to say whether
there will be an expansion beyond
the present line of guernseys,
cardigans, socks, mitts, parkas
and souvenirs carried in the craft
shop.
“The hand knits are good
sellers everywhere,”” says
Louise, “and we won't have to
change designs at all. The Ex-
ploits Valley Development As-
sociation shop on the TCH in
Grand Falls takes a selection of
our stock and Expressions Un-
limited in Halifax is still taking
guernseys, which have gone
down in popularity some else-
where. We were having a few
problems with design and the
wool clotting after washing, but

that’s taken care of now and
we're thinking of adding some
different colors.

“Our annual general meeting is
coming up and we can make
more decisions after that, All the
communities have representa-
tives on the board of directors
and our membership is still grow-
ing. We should be back on track

by the spring shows."”

A Tradition in
Newfoundiand Homes
For more than a
Quarter of a Century

Just a few of the specialty items produced by Bay d'Espoir Arts and Crafts.

Louise’s optimism is confirmed
on a return visit to the shop with
Eleanor. A wide range of items in
a variety of colors and styles are
on display and this is the holiday
season for knitters. By March the
shop will be full once more and
the travel season will have been
underway. It's not just the pat-
terns of knitting that are tradi-
tional in crafts.

Newfoundland Television

NEWFOUNDLAI

FIVE STAR NETWORI

24 HOURS A
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All for one and one for all

'Y (w e just finished our craft

fair in St. John’s and
did extremely well. I don’t have
an exact number yet, but I'd say
we sold about 75% of our goods.
Maybe next year we’ll be able to
go out on our own without need-
ing the 75% government sponsor-
ship for the trip”

Obviously Debby Briffett is
quite pleased with the results of
the Labrador Craft Producers
Association (LCPA) show. As its
travelling administrative co-
ordinator, Debby travels exten-
sively in Labrador visiting craft
councils and individual

roducers.

“Some of the craft councils,
Cartwright in particular, are ac-
tive enough to set up on their
own,”” she continues. “This was
the first time many of the coun-
cils had sold outside and very few
have found markets on their own.
Once a year people would bring
crafts to our Annual General
Meeting and we'd sell them
wherever the meeting was being
held. This year it will be in
Labrador City and we've set
aside Saturday afternoon for a
crafts sale for the general public.
We have a little bit of extra

Briffett
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A selection of craft items on permanent display.

money this year so we thought
this would be an ideal way to let
our people see another part of
Labrador and meet other craft
producers.

“The Craft Guild in Labrador
West is more or less a leisure
group and not market-oriented at
all. That'’s fairly typical of the sit-
uation here. It’s not thi

\

2Q 003 00

for quite a few years. People in
Labrador just aren’t used to the
idea of taking in orders, getting
them made and having them sent
out within a month or two. Most
people do their crafts during the
winter when the fishing season is
closed. Most crafts are basically
a way to keep busy, practise
skills and t income a

that’s in full swing and it won’t be

little. People want to make a de-
cent return on their time, but

they’'re not into mass
production.”

Things are changing, however,
as Debby points out.

“In Cartwright they've come
up with a system whereby the
Craft Council and the Craft Shop
will cut out patterns,” she ex-
plains. “They do duffle items and
cut out the individual patterns.
They also have baby bootees for
sale and they take orders for
coats and mitts. All things will be
cut out and passed on to the
pmducem who bring back the
finished product. The system
seems to be working and their
prices are very good.

“Their biggest problem is find-
ing supplies at a reasonable
price. Some places like Labrador
Handicrafts offer discounts for
materials to craft councils if they
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buy in bulk, but you have to ac-
cept the fact that prices are go-
ing to be higher in Labrador.
Most producers sell to the craft
shops, but some communities
have been able to send out whole-
sale orders. There was a trade
show last fall and the Labrador
Straits people had a line of cotton
duck items and I think Hopedale
did quite well with a line of chil-
dren’s rabbit fur and moosehide
boots. Some communities have
been lucky in that respect, while
others still need a lot of de-
velopment.”

Labrador producers have
greater difficulties in getting sup-
plies, but the LCPA is doing its
best to help out.

““We’ve sent out for a new list
of suppliers of different craft
items,” says Debby,” and I'm
hoping that will be here within
the next month. The list that our
craft councils have at the mo-
ment is very dated which obvi-
ously is a problem. Labrador
Handicrafts has been very good
to our producers by selling craft
materials at a reasonable price to
the craft councils. We're also try-
ing to set up a quality control
checklist for different types of
crafts in Labrador. Then we will
send the list to all the councils.
We talked to people proficient in
each craft and asked them to
review the checklist for their par-
ticular craft. This way the craft
shop or a quality control commit-
tee of a craft council has a guide-
line on what to look for in a
particular craft item. Any
producer who has an item
returned because the quality is
not good enough will now know
exactly why. All crafts have tobe

of the same high quality and peo-
ple have to keep that in mind
when they're selling to an outside
market.”

Crafts are still at the develop-
ment stage in much of Labrador
and the LCPA offers help in up-

grading skills.
“A lot of councils are taking ad-

vantage of workshops,” Debby

More of the varied items produced in Labrador.

points out. “Some of them are
offered by Adult Education, but
whenever we get the chance,
we'll approach Rural Develop-
ment for funding to run a work-
shop. That way the council
doesn't have to pick up the cost.
We're not at the stage yet when
we're self-supporting, but we're
getting there.” N

on Beaubier is the principal

of the Craft School in St.
John’s, part of the District Voca-
tional School System and located
in the Arts and Culture Centre in
rooms originally designed to
house practising musicians of the
symphony orchestra. The Craft
School instructs some 800 to 1200

The Craft School

people a year.

“We are almost totally textile
orientated here,” says Don. “We
have two full-time daytime pro-
grams that run regular school
hours. One is Textile Craft
Studies, a two-year program that
covers a fairly broad spectrum
including spinning, woven tex-

tiles, knitting, needlework, em-

broidery, dyeing, textile printing,

and photo silksereen techniques.

This program aims to provide

people with enough skills to be

able to operate as a practising
n.

craftsperso:
“The other course is clothing
construction, but we call it dress-
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making. The nine-month course
covers all areas of clothing con-
struction from pattern drafting to
the final product. It's geared to
local industry, people who work
in their homes, and to people who
do clothes alterations in stores.
There isn’t too much of a market
in handmade clothing in New-
foundland yet, but you are begin-
ning to see it at craft shows.

“We take 12 students a year in
each of these . Most are
fresh from high school, but we
have had people up to the age of
65. Entry qualifications are basi-
cally a high-school diploma but
there are special exemptions for
mature students. The two-year
program leads to a certificate in
vocational education. Some of
our students have gone on to the
College of Art and Design at Hali-
fax,"” explains Don.

“Night classes make up most
of our work. The most popular
courses are sewing. In the past,
knitting was very popular but has
dmpped off recently. Perhaps

Lois Martin works at a loom at the Craft School.

there’s an over-supply of knitters
now, perhaps they are teaching
each other. We don’t really know.
There's still a heavy demand for
advanced knitting and machine
knitting. The students are almost
all women. We put through the
occasional man, but traditional-
ly men did not engage in textiles
in Newfoundland.

““We now offer a ten-week even-
ing course in business skills. For

" |some reason a lot of craftspeople

find it difficult to operate in a
businesslike way. But it’s abso-
lutely necessary to survive. Craft
shop owners complain that many
craftspeople have problems
meeting order deadlines. Many
craftspeople are unrealistic
about the time it takes to make
items, or they charge too little for
their time. It’s a question of get-
ting people to think of their craft

| |as a business, which they large-

ly don’t until they are forced into
it

Don says that entering the
commercial craft world can be
difficult, especially for the young
and inexperienced.

“Unlike Europe, there is no ap-
prenticeship system for young
craftspeople here. This has been
a problem for young people leav-
ing our school; their skills are not
developed to a production level
and they don’t have the business
contacts. We are hoping to add a
workroom to the school where
students can work for a year or
two when they first graduate, so
they can develop production and
marketing skills.”

Is there any special area where
Don thinks craftspeople could
improve?

“Yes, craftspeople have been
criticized for not taking advan-
tage of new technology. Some do,
we are seeing knitting machines
and power looms used, and I see
no reason why craﬂspeople

houldn’t adapt. C:
jewellers, most craftsmen over
the centuries absorbed what new
technology they needed. If they
hadn’t, they would still be pound-
ing on a rock anvil,” he adds.




16 — DECKS AWASH

the producers

n 1913, John S. Rowe of
Hearts Content went into bus-
iness as a tinsmith using a few
homemade tools and others he
bought on i t from the

Kettle-making at Hearts Content

wooden bench runs along one
wall lit by broad windows. Along,
the edge of the bench are several
black, iron machines looking like

Buffalo Machine Tool Works in
New York. He produced mixing
pans, bread pans, funnels, jugs,
and in particular, tin Kettles.
Seventy years later Ralph Smith,
59, and Randy Langer, 23, are
still making kettles by hand, us-
ing the same tools.

“Thirty years ago we sold these
kettles for 25 cents each,”
remembers Frank Rowe. Today,
they are still reasonably priced.

Frank and his brother Bert
took over the business from their
father John. Frank started at the
store in 1933, but after 34 years of
kettle-making he gave it up to run
their retail hardware business.
He takes us upstairs to the work-
shop above the store where Ralph
and Randy are working on a
batch of kettles.

Entering the workshop is like
stepping into the past. A long,

old-fashioned meat grinders.
Machines of similar vintage —
rollers, metal brakes, circular
cutters — stand on the floor. Pat-
terns made from thin, galvanized
steel line the walls. A coal burn-
ing potbellied stove heats the
room. The place is incredibly
neat and tidy, more like a muse-
um than a workshop.

“I can’t work in a mess,” says
Ralph who started making ket-
tles when he was about 15. He is
turning the handle of one of the
‘meat grinders’, actually a bur-
ring machine, that bends a lip
onto the flat, round bottom of the
kettle.

“We make two dozen kettles at
a time,” continues Ralph.
““That’s as much as I can make
in a day. To make one kettle
alone would take longer, a good
hour, and then you'd have to rush
;| ig

Frank Rowe in his hardware store.

The shining wares reflect the sun.

‘The men start from flat, sheet
steel. A hand-operated machine
cuts the kettle base, but the sides
are traced from a pattern and cut
by hand with tinsnips. Ralph fits
a wire around the kettle’s top
edge using a hammer, then he
runs the flat body of the kettle
through a set of rollers resem-
bling a clothes wringer which
causes the sides to curve. Randy
takes it over to the stove where
he joins the sides using a solder-
ingiron. A hole is punched in the
side for the spout, and brackets
to hold the handle are rivetted on
top. Handles, brackets, spouts,
and covers are all fabricated by
the two men.

“We don’t test kettles to see
whether they leak,” admits
Ralph, but out of the 6,000-7,000
kettles a year they once made,
less than half a dozen were ever
returned. It’s impossible to im-
agine that Ralph or Randy would
turn out a poor job, and it's amaz-
ing that they can produce such a
neat, handmade product so
quickly.

Today they make about 300
dozen kettles a year in four differ-
ent sizes, and they make them in
solid copper, too. They make
pans from 13" to 16" diameter for

mixing bread dough, and about
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Ralph Smith

300 dozen loaf pans a year to cook
it in. Recently they discovered a
demand for English pudding
bowls, so they drew up a design
with a fitted cover and started
producing them.

“We sell mainly on the Island,”
says Frank, “‘at Harris and His-
cock, and S.0 Steele in St. John’s,
and our agent Eric Martin dis-
tributes them as far as Corner
Brook. I suppose tourists are our
main customer. They've been
called Quick Kettles, and Piper

Kettles. At one time they were
used in fishing boats and in the
woods, as well as in people’s
homes.”

Are tin kettles economic to
make?

“‘Frankly, I could not afford to
pay my two men just to make ket-
tles,” admits Frank. “But I
would need two men to repair
stoves and generally help around
the store anyway. They're good
men, and they work hard without

Randy Langer

ever being told. They make their
wages, but it's hardly a money-
making thing.”

There is something pleasing
about watching skilled hands
turn raw material into a finished
product, but it’s hard not to be-
lieve Frank’s men are the last of
a breed. Nevertheless, the hand-
made, utilitarian items that
Ralph and Randy produce today
may well prove to be valuable
collector’s items tomorrow. L]

Just starting out*

1lison Powell of Stephenville
decided to devote her ener-
gies full-time to her craft just this
year, but it has been a big part of
her life for the last four years.
Allison knits with a machine
and not by hand, making skirts,
socks and other items, but her
main work is sweaters, usually of
homespun wool, often of her own
design. They are lined with raw
wool woven into the fabric and
then lined with flannel.

She discovered the knitting
machine on a trip to Scotland four
years ago and now has the
Stephenville franchise.

“I don’t knit by hand, at least
not well,” Allison explains, “and
the knitting machine looked like
the ideal thing. Everybody else in
my family knits and my sister is
particularly good, but I'm left-
handed. When we were young my
mother taught us both to knit, but
she taught us right-handed so my

hand-knitting has always been
just terrible.”

At first, Allison started off on
the machine on her own, but two-
and-a-half years ago she took a
week-long course in Sudbury, On-
tario. Right now, she’s lookmg
forward to the craft fair in St.
John’s this summer, sponsored
by the Newfoundland and
Labrador Crafts Development
Association.

“I'm going to make some stuff




18 — DECKS AWASH

over the winter and I hope to take
it to the craft fair,"” she says. “It's
probably a good way to get into
the market, so I‘m going to give
ita try. It’s just a case of finding
the right market and producing
enough to make money. The
problems are getting up the quan-
tity and finding the market.”

Like many other craftspeople,
Allison thinks the craft industry
could be a thriving one.

“It’s a case of needing more or-
ganization and public market-
ing,” she comments. “If our
tourism industry were a little bet-
ter developed, it would help, too.
To get into it full-time, I will have
tomarket on the mainland. Knit-
ting may have died out there a lit-
tle more than it did here. I
wouldn’t get the volume unless I
sell on the mainland. I'll start
here and see how things go.”

* This article was prepared with help from
Blﬂerllndmld}wmdum-llhe&y&_&-
orge Community Callge n Stepbenvile. [Ny

Allison Powell’s left hand at work.

' ‘I can't remember exactly

but I guess I was around
ten years old when I started. I
used to help my grandmother
making sealskin dolls. She made
them by the dozens and sold them
to Mrs. Keddie at the craft shop.”

Jane Lethbridge can remem-
ber the early days of craft de-
velopment in her home
community of Cartwright. At that
time she was much more in-
volved in craft production than
she now is in Happy Valley.

“I can’t keep it up like I used
to,” she admits. ‘“Years ago, I
used to do it for a living or to sup-
plement other income, but now I
do it mainly for my family. I still
sell to places in St. John's like the
Newfoundland Weavery and the
Cod Jigger, but now I'm slowing
down. I want to make each of my
family something. This is an old
knitting bag or work bag that we
made years ago. It's done witha
special tapestry wool, not a cross-
stitch.

“We made them for Mrs. Ked-
die, who came to Cartwright be-
fore I can remember and started

It all started with Mrs. Keddie

what we used to call the industri-
al shop. People made beautiful
carvings of ivory and wood and
all the women made mittens,
moccasins, kneesocks, parkas
and boots. Everything matched
and we used all Grenfell cloth
then. We made our own designs
and Mrs. Keddie would be

responsible for the material. It
was ready-cut when we got it and
we'd sew it up and embroider it
and bring it back to her a finished
product.”

At that time there was no real
paid work for women and sewing
at home was a good way to sup-
plement income.
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“We'd get paid for the piece-
work,”” Jane continues. ‘“We
didn’t have a sewing machine at
the time, so I would embroider.
She’d give you a whole supply of
things all ready to embroider,
maybe a coat front, belt, hats or
a dozen pairs of mitt backs to be
embroidered. Later I got sewing
with a sewing machine, making
parkas with duffle and Grenfell
cloth and ski shirts, but before
that there were sealskin boots.

““There was a lot of preparation
to them. You cut out the sealskins
first and then soak them. Once
it’s all trimmed and soaked it
doesn’t take that long to sew up.
It’s nice and soft then. The prepa-
ration takes the most time. I
didn’t do any beading until I
came here five years ago. They
had a moccasin beadwork class
the first year I moved from Cart-
wright and I always wanted to
learn beading.”

Jane has noticed the change in
materials and says that not all
the changes have been for the
best.

“lt s hard to get the mooselude
now,” she confirms, ‘“‘where
years ago you could buy it almost
anywhere. The local stores in
Cartwright had it and you could
always get it when we were grow-

A selection of mitts and moosehide

ing up. Then my husband would
be trapping and he killed his own
caribou. He'd bring home the
skins and we would clean them
and dress them ourselves.

“We had to clean everything off
right down to the hide. Then you
dry it and soak it and treat it with
deer brains or lard, and wash it
over and over again. It’s a lot of
work, but once it's stretched and
dried it's right soft like a piece of
cloth and ready to be smoked. It
takes half a day with a certain
type of wood that gives you a
pretty color. You have to use the

moccasins trimmed with rabbit fur.

tour from beginning fo end...
| will certainly tell other seniors about it...

ROADCRUISER
ANNOUNCES
NEW TOURS FOR 1985
2 NEW DESTINATIONS!
NEW ENGLAND!
QUEBEC! MONTREAL! OTTAWA!
PLUS THE ATLANTIC PROVINCES!
Here is what last year's passengers had 1o say:

1 loved every mile of the way, met so many new friends and kind people..
Escorted tours are scheduled 1o leave Newfoundiand as follows:

P.O. Box 310, St. John's, NF  A1C 5K1

COME ALONG WITH US!
ROADCRUISER

Terralransport

old, rotten wood to get that rich,
gold-brown color. I don’t know if
anyone does it anymore. There’s
many things like that dying out
that people probably won’t know
how to do soon.”

Part of the reason that crafts
are declining in some areas is
that supplies are so expensive.

“It's a problem,” Jane agrees.
“Duffle is so costly and not as
many communities have craft
councils now. We used to be able
to get something like a 20% dis-
count on materials as members
of the Cartwright Craft Council.
Even little things like beads are
expensive now. We used to be
able to get them in big bottles, but
now they’re in small containers
at a higher price and they're not
the traditional beads.”

Crafts are also having to com-
pete with other entertainment
these days.

“In those days there was noth
mg to do after your supper,

s Jane.
would take out all her stuff and it
was interesting to watch her. You
picked things up and worked on
different items when you felt like
it. I can remember we used to
wear out our moccasins with the
tongues filled in solid with beads.
Not too many years ago I had a
pair of the tongues my mom gave
me, but with all the moving
around I've lost them. I don't
know where they are and I
blamed one of the children for
taking them,”” she laughs. m
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Knowing the market

B en Kavanagh, 38, is a form-
er high-school teacher who
turned full-time woodworker 10
years ago. His workshop behind
his house at Kelligrews is spa-
cious and equipped with large,
purposeful machines that reflect
the character of the man. Ben’s
work is mainly production-based,
commercial manufacturing or
millwork. When he talks about
woodworking, it is with the ex-
perience gained from doing 20
years’ work in 10. Ben has spent
long hours separating the possi-
ble from the fanciful.

““The first couple of years I was
fooling around making furniture
for individuals, but there was no
money in it,” he says. “After that
1 got into church furniture. I did
all the interiors for the United
churches at Clarenville, Hillview,

and Topsail: oak pews, doors,
lecterns, baptismal fonts, com-
munion tables, everything. Since
then I‘ve got into commercial
millwork like office interiors.

“Istill make furniture if people
are prepared to pay me the cost
of making it. Trouble is, if I ask
$1,200 for something, and that
person finds they can buy some-
thing similar at K-Mart for $1,000,
they'll buy it from the store.

“You can’t make one item of
anything and hope to make any
money; it's too time consuming.
Take design. A lot of people want
something different, but don't
really know what they want, A
woman would say she wanted
something antique, chunky and
heavy. So I'd take some books of
furniture along and watch her as
she looked through it to see which
designs she spent most time look-
ing at. What she really liked was
Queen Anne which is quite
delicate.”

Ben faced another difficulty
with preparing designs only to
have people decide not to carry
through with the commission.

“An architect expects to be
paid for his drawings whether the
house is built or not. A lawyer ex-
pects to be paid even if he loses

Ben Kavanagh

the case. But people don’t expect
to pay if they haven’t bought any-
thing from you. Yet 10 hours with
pencil and paper is the same to
me as 10 hours’ working in my
shop. People have trouble
wsl.mlmng a finished piece from

drawing. They are better off go-
mgloa storewha-etheymnsee
the finished product.”

Ben’s move into church furni-
ture is astute. Other local wood-
workers must compete with
retail stores’ selling cheaper
goods often made from synthetic
materials, or export to the main-
land where they are at a disad-
vantage competing with
woodworkers closer to the mar-
ket. Ben is niot only closer to his
market than his competitors, he
is also dealing with customers
who can still afford solid wood

to his problems than the general
ubli

IC.

“I don’t think there's any
money in wood crafts, not to
make a living. You have basical-
ly an expensive product that
takes a lot of time to produce, us-
ing natural materials which are
also very expensive. Then again,
some woodworkers are hung up
on the process, like using hand
planes. But nobody is going to
pay you for spending two hours to
plane a board that a machine can
do in two minutes. Working with
hand tools is nice therapy if it's
your hobby, but it's no good for
production-based work.”

Ben believes that unless crafts-
persons can gain international
recognition they will never make
money from crafts. He points out
that even top artists such as

lurmshmg And he deals withar- | David Blackwood and
and s more | Chri Pratt would unlike-
dgeable and sy ic | 1y d the prices they do
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without international recognition.
Similarly, handerafted items will
seldom sell in the region they are
produced. They seem too ordi-
nary. But ship them thousands of
miles to a foreign market and
they appear extraordinary and
command high prices.

“I'm not saying nobody will

make it in wood crafts,” says
Ben. “Some with a combination
of talent, business skills, and luck
will make it. But you need the
right abilities to do the work;
then sell yourself and your
product. Most craftspeople lack
business and marketing skills.

I'm not being cynical, I'd say that
about myself. But the reason they
don’t have them is they don’t
have the time to take the courses
or develop the skills. When you
practise a craft, you end up put-
ting all your time into your

craft.” L]

he sign in front of the house
proclaims Avalon Leather
Crafts and another sign leads be-
hind the house to a tiny workshop
where Franz Reiss, 77, and his
son Franz, 47, warmly welcome

“Come in, come in, we are a
cottage industry,” laughs Franz.
The workshop contains a bench,
a few hand tools, some piles of
glove pieces to be sewn and bun-
dles of finished gloves for pack-
aging and delivery.

“We keep the klicker in the
garage and the sewing machine
in the basement,” explains
Franz. But the real equipment is
in the men’s heads and hands.
Between them they have 95 years
of glove-making experience.

*“I started in a factory in Mag-
deburg, now in East Germany,
when I was 15,” says the elder
Franz. “It usually takes three
years to learn glove cutting, but
Ilearned in two. In 1924 I moved
to Hamelin near Hanover where
they made gazelle suede gloves.
My boy, he learned glove cutting
there, too. In 1953 Joey Small-
wood came, he wanted to start a
factory in Newfoundland, so we
came here to the Atlantic Glove
Company.”

The factory was not a success.
There was apparently no market
for gazelle suede in Canada and
the company folded around 1957.
But Franz believed he could
make gloves profitably — if he
had a few machines. He tried to
buy those at the Atlantic Glove
Co., but the provincial govern-
ment used them to set up Gold
Sail Leather Goods at Harbour
Grace. He had no choice but to
work there also, which he did

IR

A lasting tradition

The elder Franz Relss.

from 1959 to 1971 when he
returned to Germany with his
wife Elisabeth.

“‘She worked in the factory with
us. She was perfect in her
machine sewing and hand sew-
ing,” recalls Franz.

Elizabeth died in 1973 and
Franz returned to work at Karl
Reichel’s tannery at Carbonear,
but by 1977 that business also
failed. This time, Franz was able
to buy a few machines with the

help of the Newfoundland govern-
ment and has been in production
ever since.

Franz shows us how he cuts a
glove. He works and speaks
quickly, sometimes in slightly
fractured English.

“Before I take the skin I make
it wet, a little, because when you
stretch the leather it is possible
that it go back,” he explains,
brushing water on it and smooth-
ing the deerskin with his hand.
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Few skins are perfect, but the
gloves have to be, so Franz
places his pattern so that blem-
ishes are avoided. To demon-
strate his skill he even stabs at
the skin in a few places then
miraculously loses the marks by
putting them between fingers or
in a thumbhole. The direction of
the grain is important. Gloves
must stretch sideways to accom-
modate the hand, and not stretch
lengthways eventually halfway to
the elbow. The leather blank is fi-
nally taken to the klicker, a
hydraulic press that uses a steel
die to stamp out the glove.

This is just the i
Franz next takes us to his base-
ment where he has two sewing
machines.

“I like this machine,” he says
pointing at one with two needles.
“It saves time, and you can see
the TV in the next room. The
other machine, you have your
backtomeTVsoyouhave!ouse
a mxrror and it's just not the

Helodxsatm impishly over his
glasses and laughs. But the sew-
ing is only for the cuff and three
welts on the back. The final sew-
ing up is done entirely by hand by
16 women who live in the district.

Back in the workshop the youn-
ger Franz explains the rest of the
process over coffee.

“I take the pieces to the wom-
en at their homes. We give them
a special, three-cornered needle,
some thread, and the pieces of
leather to sew up into gloves.
They work whenever they like.
Some may sew up one pair a day,
some two. It depends how quick
they are and how much time they
have. Afterwards I buy the gloves
back from them.”

““It takes time to learn to sew
by hand,” says the elder Franz.
“First we give them practice
scraps of leather to sew. The
stitches have to be the same size
and in straight lines. After they
get good at that we give them
thumbs to sew, then finally whole
gloves. We have one woman who
has sewed for years, she walks
around always sewing, even as
she talks to you. But it’s not easy.

A finished pair of Avalon Leather Crafts gloves.

Some women try but have to give
up.”

We pick up a finished pair of
gloves. They are flawlessly
made. As we ease a hand into one
it gives a little, then seems to con-
tract warmly on the hand, and we
realize that this is one of the
secrets of well-made gloves.

The men sell their gloves with
the aid of the Department of
Rural, Agricultural and North-
ern Development, through whole-
sale trade shows in Halifax,
Taronto, and Calgary from which
they are retailed across Canada.
In St. John's they are available
through the Salt Box at prices
from $35-$40 a pair. )]

The younger Franz Reiss.




DECKS AWASH — 23

Still in fashion

' ‘I wouldn’t say it's dying out,

we're selling more than we
did before,” says Maria Hughes,
63, of Green Island Brook on the
Northern Peninsula about her
sealskin boots.

Marie has been teaching her
skills in sealskin bootmaking toa
group of local girls as part of a
project undertaken by Borealis
Crafts and the Straights Develop-
ment Association. Working in the
Straits Handicrafts Building
making boots is a lot different
from when Maria started out as
a girl of 13.

“I was born in Ground Cove
and moved to Ground Brook just
past Shoal Cove at that time,”
she remembers. “My mother
worked at sewing and knitting
lmtts and sb&rted oul on socks

Marie Hughes sewing a sealskin boot.

Sealskin boots and mitts.
and then gloves and sweaters. It
was around that time I made my

first sealskin boots, too. I was
over to Aunt Liza (Mitchelmore)
and I watched her making them.

1 helped her at first, but I didn't
find it hard to learn and it wasn’t
long before I was doing them by
myself.

“It took some time to make
them back then — I'd work the
best part of a day on a pair of
boots. We'd take them to the mer-
chant in Flowers Cove to sell. We
had to make five pairs to get one
pair back to sell yourself. Quite
a few people were making them
then and we sold all we made.
The money was a help because
there wasn't very much coming
in and you had to work to get
something for the family. Most
people would bring their own

process of drying, tanning,
stretching and barking the
leather may take six to seven
months and the busiest time has
always been in the fall and early
winter in time for Christmas.
“You get them made as Christ-
mas gifts for family and friends,”
Maria says. “I didn’t think that
I'd be teaching people like this, it
looked like it would just die out 15
or 20 years ago. Now, as fast as
we make them, we sell them. It's
hard to keep up with the demand
and we're certainly selling more
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than we did when I first started
showing people five or so years
ago. You can get a high price for
sealskin boots if you sell them in
a store.”

One of the problems that Marie
encounters is the size and quali-
ty of the sealskins themselves.

“In the past, we had no trouble
getting the skins and you could
cut four or five pairs out,” she
comments. “Now you're lucky if
you get two and some of the skins

are so small you only get one.
You used to have a good choice of
skins if you wanted to buy them.
Now, there aren’t as many skins,
but the boots are still popular.
People still go out in the woods in
them and the boots are sold
everywhere.

“The boots with fur on them
must sell a little better,” Marie
chuckles, “‘since there aren’t any
in the shop at the moment.

There’s not really any difference
in making them. The skin itself is
the difference. Some are so sticky
you can hardly push the needle
through.”

Sticky or not, it isn’t long be-
fore Marie Hughes has complet-
ed another pair of sealskin boots
that will outlast many a store-
bought boot with a designer name
and price. It’s not surprising that
the demand is increasing. [{

'] ‘Y ears ago many people
here used to get their
snowshoes from the Indians.
They always seem to make the
best snowshoes. They'd trade
them for some tobacco or tea, or
anything else that was needed.
But they don’t seem to make that
many anymore, so I make them
myself."”
These days, John Oliver of
Happy Valley is always in de-

Getting around a Labrador winter

mand for making snowshoes or
for showing other people how to
make them.

“I've been teaching some
courses for Adult Education,” he
tells us, “and I'm doing a course
in North West River now. I rare-
1y have any more than 10 students
at a time and that’s about as
many as you can handle. There's
a lot of work to making
snowshoes, but once you've

learned there’s certainly a de-
mand for them. For some of the
people who take the course, it’s
just a hobby and other people
use a pair regularly, but I did
have one guy from North West
River who’s made a lot of pairs
to sell.”

John learned the craft quite a
while ago from his father.

“I moved here from the Rigo-
let area in the late ’60s when fish-

roundtail

porcupine tait

(Tibish) webbing

TYPES OF SNOWSHOES

Naskapi head

middie webbing (Vabish)
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ing wasn’t very good,” John
comments. “I came here looking
for work when I was starting to
raise a family. My father taught
me when I was 19 or 20. Dad used
to make snowshoes and I just sort
of picked it up from him. He used
to do the snowshoes in the kitch-
en and that’s what I do. He's 82
now but he can use his hands well
enough and he did a pair just be-
fore Christmas.

“There’s probably about three
days’ actual working time, but
you've got about a week's drying
time on the frames. You have to
let them dry before you finish
them or the wood won’t hold its
shape. There are several differ-
ent designs: roundtails, which
they call bear-paws now, beaver-
tails and porcupine tails with the

curved tails and rattails with the | §

one long point. And then we used
to have one called the Naskapi
head. It had a round tail and an
almost straight front. The tail
and head webbing was called tib-
ish and the middle rawhide was
called vabish.”

John makes snowshoes for peo-
ple when he can find the time and
he selects his own materials.

“First you have to go and find
a good birch,” he says. ‘“You
need one with straight grain and
no knots. You look for a tree with
big growth rings, that’s the best
kind. Then you cut the wood to
size, swab it with hot water,
make it soft and bend it into
shape. After drying it for a week,
you put the crossbeams in, onein
front and one in back, and after
that you put the webbing in.
Years ago it used to be rawhide,
caribou hide or sealskin, but to-
day they’re hard to get so you use
artificial materials.

“The bindings are made out of
deerskin or sealskin, or you can
even use lamp wick at a pinch.
You fit it in the way you want and
tie it to size and then just loop it,
put your foot through, twist it
around and get your toe in the
loop. That way it’s easy to take
off. A real soft boot, a moccasin
or sealskin boot, is best for walk-
ing. It’s lighter and you can get
the feel of the snowshoe more. It

John Oliver

helps when you're going uphill. I
wouldn’t use anything but the
bearpaw style. You don't slip on
the sides and you can move
around anywhere in the woods if
you want to. With the longer ones
it’s hard to move.”

Perhaps the most important
part of the snowshoe is its web-

Ron Lyall

bing. John has adapted the web-
bing to what is available in the
area.

“Webbing has to be good and
tight, but springy to walk on,” he
suggests. “You have the cross-
beams front and back and you
drill holes through the frame for
the string that loops around the
side. Then you tie your webbing
in the loops and cross it over the
beams and weave it good and
tight. You can't start with too
much tension on it because the
more you weave, the tighter it
gets and it can be too tight to fin-
ish the job. The rawhide we used
before you could keep wet and
soft, and it was easier to work
with. Lately I've been using the
artificial sinew that the women
sew with for the ends and drag-
net twine for the middles. It's
hard to work with, but it wears
well, and it’s even lighter than the
rawhide.”

At this point Ron Lyall, who
learned to make snowshoes from
John at the Gull Island camp
some years ago, joins us.

“With nothing else to do up
there but take care of the place,
we worked at making

|snowshoes,” he laughs. “Two of

us would be there at a time and
we’d make around 30 pairs over
the winter. Mostly you wouldn’t
be making them for sale, but, say
you go across the bay in a skidoo
and break down and someone
tows you back, you'd say, ‘If I get
the chance, I'll make you a pair
of snowshoes’. And if you go to
someone’s house and stay for a
couple of nights, they’d never
charge you for it, but you'd give
them a pair.

““My father worked all over the
north, starting with the Hudson’s
Bay Company at 17. He could
make a lot of things and was real
good at carving, making koma-
tiks (sleds) and grub boxes, the
ones with the sliding covers. He'd
always have his dog team just
right, too.”

Both John and Ron had their
own dog teams and they still like
torelate tales about their days in
the far north, but that’s another

story ...
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€ ¢ J guess the old people way

back before my time used
to sew the grass, but I really don’t
know when it all started 'round
Cape Harrison where I was
born.”

Sarah Blake, 64, was born by
Tesaliuk Bay between Makkovik
and Rigolet and she’s been sew-
ing grass since she was 10 years
old and spent the summers
around Cape Harrison.

“We had a lot of work to do
when I was growing up,” she
remembers. “I made my first
pair of skin boots when I was 12.
You had to do your own work
when the family was out hunting,
fishing and trapping. In the sum-
mer we’d jig fish and dry it out on
the stage. Late in the fall the
schooner would come and take it
and you'd go out in the moonlight
when it was calm to put it aboard.
Then you could go out and get
your grass.

“You pick it when it starts to
fade in October and bring it home
to dry on a fishing line. You'd dry
enough for the winter and then,
when it's all dried, you start sew-
ing. You pick only the green
grasses and perhaps a scattered
grass the color of red berries, but
there’s not much of that and the
color only goes part way to the
stem. We don’t get the long
strands here and if we needed
different colors we got it sent
ready-dyed.”” Some people,
however, dye their grass by using
red berries for the red, and black-
berries for biue.

It's Sunday and Sarah doesn’t
do her grasswork on a Sunday,
but she points out how the grass
is used.

“The grass has to be kept wet,”
she explains. ‘“You can only hav
one strand and you strip the grass
down and use the outside only for
sewing. You got to put the

grass coil the same. You sew
round and round and build up the
basket and use the middle of the
grass for the rim.

stitches right close all the time |js
and keep the thickness of the |8

Down to grass roots

Basket with lid made by Carmel Rich
(photo from Grass Works of Labrador)
courtesy of Art Gallery.

Grass mats from Rigolet (photo from
Grass Works of Labrador) courtesy of
Art Gallery.

“A small basket takes a day
and a night to make, but you have
to sit down at it all day. I get up
to do my housework and that.
When we were home we never
had electric lights, so we'd sew

Gathering grass (photo from Grass Works of Labrador) courtesy of Art Gallery.

with the kerosene lamps all night.
The lamp would be on the table
and we could all sit around,
Mummy and my three sisters.
The others wouldn’t be around all
the time. We used to send our
grasswork to Cartwright but we’d
get paid in clothes rather than
money.”

Sarah never made anything
very big, but she can remember
seeing some of the things her sis-
ters made.

“They used to make big trays
to hold six cups and saucers, oval
ones with handles on,” she
recalls. “‘You have to put a hoop
around to keep the tray stiff or it
will buckle. The hoop we used
would come off a flour barrel, the
wire to hold the staves, but I
would use clotheshanger wire
now. The wire was hard to work
in a basket or tray and you had
to mind that it didn't come
through the grass, too.

“‘My sister made the grass top
for a table with all colors of grass
in it. It was beautiful for putting
over the top of a round table to
fancy it up. There was some work
to doing that. She used to have to
put the rounds on her feet and
Jjust keep sewing round. She was
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