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from the editor
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from the editor

When you read this column you probably wish | fact, you name it and you can probably receive
we would talk about anything but our constant | it free merely by subscribing to a magazine. What
struggle to maintain our circulation. Indeed, we can we do when faced with such competition?
wish it weren’t such a struggle. We ask ourselves For starters, we are the only magazine which
questions: Is the magazine sufficiently interesting | sends reporters to rural Newfoundland to write ex-
to make people want to subscribe? If we could af- | clusively about Newfoundlanders, We are unique.
ford better paper to make the copy more attrac- Also, we are maintaining our original subscription
tive, would more people subscribe? Should we | price of just $9 a year for six issues. We will con-
change the format? Are there appropriate topics | tinue to try to give you the best, most interesting
that people would enjoy more? How can we copy we can manage. We urge you to let us know

ine on a non-exi promo- what changes you'd like us to make. In the mean-
tional budget7 time, please check your address label for your ex-

As these questions continue to plague us, other | piry date and please renew! Thank you for your
magazines flood the media with advertising. support in the past and we wish you happy reading
Within the space of a few days, various magazine in the future.
publishers have bombarded us with offers to buy
subscriptions and receive a free solar or solid {
brass calculator, an atlas, a globe, a travel clock 42_7,[,,, _L_(#.M

radio, a cosmetic compact, a digital phone—in
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Introduction

Publishing literally means to make public,
generally the work of an author in some mass-
produced form. Newfoundland has a rlch

l'ustory in
snderably less is known about the pubhcatmn of
books.

The first printing press in St. John's was set up
by John Ryan in 1807. Ryan, an Empire Loyalist
born at Rhode Island in 1761, had left the American
colonies and moved to Parrtown, N.B. (now Saint
John) and become King's printer in 1799. When the
capital of New Brunswick was moved to Frederic-
ton, he declined to follow, and came to New-
foundland instead.

dland Governor E: Gower allow-
ed Ryan to establish a printing office and publish
a weekly paper called the Royal Gazette and New-
foundland Advertiser. But the governor must have
been nervous about what might be published for
Ryan had to put up a bond of 200 pounds and show
a pre-publication copy of each issue of the
newspaper to a magistrate. He was not allowed to
comment on Britain, or her dependencies, or the
policy of any nation. In short, he could print,
“nothing that might disturb the peace of his Ma-
Jjesty’s Subjects”.

Governor Gower lost control of the press in 1814,
thanks to a British government decision in
England. When, in 1817, Alexander Haire and
Robert Lee proposed publishing a second
newspaper, Governor Sir Richard Keats withheld
his permission, but the two men went ahead to
publish The Newfoundland Mercantile Journal.
The way was open for a steady increase of local
newspapers, printers, and publishers. In fact, since
1807 over 100 different newspapers were publish-
ed for varying periods of time in Newfoundland
with St. John’s at one time boasting seven concur-
rently published newspapers.

The publishing and printing of

Sign over Jesperson's offices in St. John's.

century—we know this because they were adver-
tised in the newspapers of the time. Unfortunate-
ly, it appears the records of these book publishing
ventures have been lost in the numerous fires that
periodically swept St. John’s, What seems likely
was that individual authors published books at
their own expense. They paid a printer to produce
copies while taking on themselves the editorial and
distribution functions usually assumed by the
publlsher Probably the oldest prmtmg and

however, not the same as publishing books. Books
were printed in Newfoundland during the last

mmmmmm,,-mmmm
Cuff Publications Ltd.

kbi dland is Dicks
and Company of St. John 's who were established

Auv.hor Percy Janes recalls that as Jate as the
1930s there was no such thing as a Newfoundland
book publisher.

“There were printers but no book publishers. No
one thought of it at all. There was no market. Just
a little coterie of readers in St. John's and a few
people scattered across the island. Book
publishing in Newfoundland really came after
Confederation.”

Frances Pike, who today works at Creative
Printers and Publishers, recalls starting her
career in 1958 as a proofreader at Guardian Ltd.,
printers on Duckworth Street.

“We printed R.A. Parsons’ book, The Village
Politicians, a hard- cover book. There was one
department for layout, design and proofing—not
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different departments as we have today. Mr. Par-
sons was a lawyer with an office up the street from
Guardian. I would walk to his office with the proofs
for him to check. We printed a book for so much
a page which included the stock, the time in
typesetting, proofing and printing. We had a
bookbinder, too, J. Royston Thomas who also did
gold embossing. I suppose R.A. Parsons’ books
would have cost about $5 each to produce, and he
sold them for about $6.95 a copy.”

Commercial book publishing, the business of
taking an author’s manuscript, turning it into a
book and distributing it at the expense and risk of
the publisher rather than the author, probably
started in Newfoundland with Clyde Rose and Ivan
Jesperson. Scholarly books had, however, been
published by Memorial University prior to this
date, particularly by the Institute of Social and
Economic Research under the editorship of Dr.
Robert Paine.

Breakwater Books was formed at St. John's in
1973 by five professors of English under the chair-
manship of Clyde Rose. Their object was to publish
books by and about Newfoundlanders. On a cross-
Canada promotional tour, Clyde Rose read prose,
yarns and poetry from recently published New-
foundland books, assisted by folk singers Pat and
Joe Byrne and 77-year-old fiddler, Rufus Guin-
chard. The tour was well received and helped ex-
pose Newfoundland authors to a wider audience.

In 1975, Jesperson Press was formally founded
although Ivan Jesperson had been publishing since
1969. A native of British Columbia, Jesperson
found Newfoundland’s culture so different from

Flyleaf of The Village Politicians, signed by author and
publisher R.A. Parsons, and printed by Guardian Ltd.

St. John's.

Breakwater Books Lt

that of anywhere else that he determined to put
it into print.

Harry Cuff Publications started in 1979 when
Harry Cuff, then an employee of Memorial Univer-
sity, began publishing books for Newfoundland
authors in his spare time. Upon his retirement
from academic life in 1985, he took to publishing
full time.

Creative Publishers, the newest publishing
house but one with probably the longest printing
experience, was formed in 1982 under the direction
of Don Morgan, Sid Garland, and Dwight
Blackwood. A revival of the former Creative
Printers, (one-time Queen’s Printers), this com-
pany had itself been the result of a 1960s merger
between Guardian Ltd. and Trade Printers and
Publishers. While these newer companies deal
primarily with publishing, there are still printers
such as Dicks and Company who print books for
self-published authors. Then there are companies
that are primarily printers but do occasionally
publish books. Robinson and Blackmore is an ex-
ample, having published children’s books,
cookbooks, and books such as The Challenge of the
Atlantic by Bill Parsons, and Dories and Dorymen
by Otto Kelland.

These pioneer efforts of a handful of book
publishers and printers means that today St.
John'’s has a small but flourishing publishing in-
dustry producing the works of an increasing
number of Newfoundland authors. In this issue we
look at today’s book publishers and writers in New-
foundland.
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the publishers

Harry Cuff—gentleman publisher

Harry Cuff, 57, is a gregarious
man who thinks that life should
be fun. Longtime educator, editor
and publisher, Harry’s idea of
pleasure is to publish a book for
a friend as a present, or to donate
a stack of books to a funds-
starved library. His unorthodox
entry into the publishing world is
typical of the man.

“Around 1952 I was teaching
history and English at high school
in Grand Falls,” recalls Harry.
“One class I had, really a special
education class, hated the
English textbook we were using.
So I put a wastepaper basket up
front and told them to throw in
their language texts. Instead, we
published a  newspaper,
mimeographed it and sold it at 10
cents a copy. They wrote
editorials that were really essays,
and letters to the editor. They
covered the same ground they
would have in the textbook, but
they didn’t realize this and we
had a lot of fun.”

By the time Harry left the
school in 1962 he was editing the
school yearbook and producing
an exam question primer for the
public exams that drew requests
from off the Island. He didn’t
return to publishing until 1971
when he decided to publish a
volume of poetry for his old friend
and  one-time landlady,
Georgiana Cooper.

“T'd been a student at the old
Memorial College on Parade
Street in 1947. Les Harris and I
shared a room in Georgiana
Cooper’s house. She won all kinds
of literary contests and Les, my
friend Ev King, and I thought she
was quite a good poet. In fact, we
thought she deserved more ex-
posure, but it wasn’t until 1971
that Ev King and I put together

Harry Cuff

a small book of her work called
Down Aroun’ Shore. 1 took it to
show her but her sister told me
Georgiana was in a coma, dying.

Georgiana, however, heard
Harry's voice and revived.

“The doctor says I haven't got
long to live?” inquired Georgiana.

“Well, you can't die yet,” replied
Harry. “We haven't got your book
of poetry quite published.”

“No I can't, can I?" said
Georgiana who promptly
recovered and lived to see a se-
cond book of her poems publish-
ed in 1979 before dying in 1980 at
age 95.

Harry, in the meantime, had
been collecting degrees, done a
stint working for the New-

iland Teachers A iation
been made director of student
teaching at Memorial University

and inherited the editorship of the
Newfoundland Quarterly.
Publishing small books of poems
out of his own pocket for a friend

A A Brisn Peckfora

THE PAST IN THE PRESENT
Pl <o il
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was fun, but Harry had in-
advertently released a dam.

“I began to be approached by
good writers who were unable to
get anybody to publish their
poetry, people like Percy Janes.
So I published a book of Percy’s
poems, then I did one for R.A.
Parsons who'd already had 12
poetry books published.”

The irrepressible Harry
published 12 books in one year,
seven of which were poetry. But
poetry does not sell well. Harry
admits that his enthusiasm may
have run away with him but he
adds the books were small, the
need genuine, and the loss his
own.

Since retiring from the univer-
sity this year, Harry is able to
devote most of his time to
publishing. With five full-time
employees he has offices in
Creative Printer’s building on
Water Street and although he
uses Creative’s printing presses,
he also has his own typesetting
equipment and operator. To date,
he has published some 75 titles in-
cluding poetry, novels, essays,
humor, and history, written by a
broad range of authors from
Premier Brian Peckford to
cerebral palsy victim Judy Hart-
man. Judy, though speechless, is
able to type using a special
typewriter. Harry and his wife
Doreen (who teaches language to
disabled children) have a special
interest in charitable and educa-
tional ventures.

For the last couple of years
Harry Cuff Publications has
received block funding from the
Canada Council after 11 of the
original 12 titles they submitted
were accepted by the Council.
This allows Harry to produce
books not necessarily commer-
cially feasible, like Ralph An-
drews’ two-volume  work
Post-Confederation Develop-
ments in Education and Integra-
tion and other Developments in
Newfoundland which together
total over 800 pages. They may
never be best sellers, but they
contain a wealth of historical
knowledge from an authoritative
source that might otherwise be
lost. In this case, Harry exists for
much the same reason universi-
ty presses exist, to satisfy a
special need.

Looking at the list of Harry’s
publications and the number of
university people he has publish-
ed makes us wonder if he has not
founded his own university press.

“Alot of my friends are univer-
sity people,” agrees Harry. ‘After
all, T worked there almost 20
years. But look at this book A Yaf-
fle of Yarns. It’s by Cyril Poole,
Ted Russell, Otto Tucker, Canon
George Earle, and Jessie Mifflen.
Some are university people, some
aren't, but they all are also some
of Newfoundland’s finest
humorists. At present that book is
my best seller.”

As editor-in-chief of the New-
foundland Quarterly Harry has
been trying hard the last three
years to change the Quarterly’s
content to make it eligible for
federal funding. The Canada
Council supports journals that
publish fiction, poetry, and book
reviews but had perceived the

Quarterly to be concerned most-
ly with history and geography.
After receiving three successive
refusals, the last two being iden-
tical, Harry wondered whether
anybody in Ottawa was reading
the Quarterly. So he had Percy
Janes go through the last 85
years' issues of the Quarterly and
compile an index. Published this
December, the index is a useful
tool for those wanting to find back
articles. What proved even more
interesting though was that after
a careful count, only 14 of a total
of 4,433 articles published over 85
years were on geography, and for
the last three years 75 per cent of
the magazine was devoted to
poetry, fiction, and book reviews
— the very things the Canada
Council supports. Harry is hoping
for better luck next year.

Harry describes himself as a
historian, but insists he is not a
writer even though last year he
found time to write a history of
the Newfoundland Teachers
Association and published by
Creative Publishers. The corners
of his office are loaded with
manuscripts, each one of which
will go past three other people in
addition to Harry before it is ac-
cepted for publishing.

Harry talks about buying a
snow plow—not for his office
although he admits it might be
good for moving paper—but for
his driveway.

“I always wanted a snow plow
ever since we lived by the railway
at Bonavista and my father would
go with 30 men to dig out the
snowbound trains.”

Harry is thinking about history
again. He'll probably buy himself
a snow plow just to conjure up the
past.
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Publishers come from a varie-
ty of backgrounds. Don Morgan,
49, is a third-generation printer
and vice-president of Creative
Printers and Publishers in St.
John's. At age 11, he earned his
first dollar running a printing
press for his father on Water
Street. He joined the Air Force in
1955 as an aeromechanic, stayed
three years, then lived in New
York a few months to learn
typesetting. According to Don,
New York was then a wonderful
place where the worst that could
happen on the subway was that
somebody might try to sell you
pencils. Returning to St. John's,
Don eventually took over the
family printing business until it
was bought out in 1970. After 12
years as plant manager at Robin-
son Blackmore, he, Sid Garland,
and Dwight Blackwood took over
the then defunct Creative
Printers in 1982,

You can’t see much ink on Don’s
hands these days. He's boxed in
behind a desk and talks to us over
piles of invoices and book covers.
With characteristic wit and
modesty he says he is unqualified
to be a publisher—despite the fact
that Creative in the last three
years has published around 26
books by authors such as Jack
Fltzgerald Percy Janes and Paul
O'Neill.

“We reactlvamd the publishing
arm to fill in some slack printing
time, but we’ve since discovered
that publishing takes a greater
commitment than that,” says Don
whose company now counts its
publications as 20 per cent of its
business. “We got very interested
in doing books, particularly dmng

Don Morgan

20-year-old daughter Trudy to see
if they ring true.

“Are these characters saying
what these types of characters
should be saying?” Don asks.
“Can they physically do the kinds
of things they're described as do-
ing? A lot of it comes from my
own reading. I grew up in a
reading family where our most
commeon Christmas presents to
each other were books—we read
them before we wrapped them,
the only problem being you had to
use a bookmark; you couldn’t
turn down the pages,” he quips.

Don wasn't the only one af-
fected by books. His daughter
Trudy is about to have her first
novel published and his sister,
Ruth Garren, has had a book ac-
cepted by publisher Simon and
Schuster.

“Sometimes you come across
manuscripts that are so full of
holes your common sense tells
you they can't be patched up, hut

good books.” Don has evolved

method of assessing would- be
authors’ manuscripts. He reads
them first (preferably typed
double-spaced, with a new rib-
bon) to see if they have potential.
To get past Don, a fiction work
has to be credible, the actions of
Ihe characters believable and the

ifa ipt looks pr
T'll pass it along to someone like
Percy Janes. If he says it needs
only minor editing, then we may
do it, but if it needs a massive
amount of editing we probably
won't. The money is just not
there.”
Gemng an author to revise his
ipt has to be done

ary. He has
given juvenile works to his

diplomatically.

Don Morgan—from printer to publisher

“If it's a new writer, it's a labor
of love” says Don. “All the
relatives have told him it's
wonderful and he should have it
published, so you have to break it
to him gently that his manuscript
needs more work. It’s like telling
him his child is a little bit ugly.
Unfortunately, quite often the less
writing someone’s done the less
open they are to suggestions for
improvements.”

Deon finds poetry the most fre-
quently submitted of manuscripts
but books of poems seldom sell
well. The poetry also varies con-
siderably, much of it rhyming but
doing little else. Initially, Don
published a fair amount of poetry
but he's cutting back to a couple
of books a year.

Creative’s books are mostly
softbound with initial runs of
around 1,000 copies. With a team
of 10 production employees, Don
tries to do as much work in-house
as possible and most of the
employees wear more than one
hat,

“I may do a rough for a cover,
then somebody else will do the
fine art work. But that person
might also do commercial forms,
page layout for books, stripping.
and plating.

“Our normal book run is 1,000
copies but if we think a book has
potential we may print 2,000
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covers and 1,000 insides. If sales
are good we can always slip the
plates back in and run off another
1,000 copies of the insides. It's
economical for runs of a few thou-
sand, but if we had a best
seller....”

Don laughs, enjoying the idea,
adding that runs of 10,000-50,000
are better done from the
mainland with cheaper printing
and distribution costs.

Larger sales are a vexing ques-
tion for all Newfoundland
publishers. If they could just get
one book as assigned reading in-
to the Newfoundland school
system it would mean around

20,000 sales. (Best sellers in
Canada are 5,000-8,000.)
Publishing r ins a ble, a

business where breaking even on
a title may be considered success.
Profits can be slim, as Don ex-

ins.

“A novel that retails for $10 we
sell to a bookstore for $6. Out of
that, one dollar goes to the author,
one dollar goes for distribution,
and the other four dollars has to
cover editing, typesetting, proof-
reading, binding, cover design,
paper and profits.”

Certainly it's not a road to
riches for most authors. One of
Don’s published authors, Leslie
Choyce, was jubilant that he had

his author’s earnings. The irony
is that few people can guess at a
book’s success. Books that look
sure winners can bomb, those
that look marginal may become
runaway winners. Don reflects on
the present crop of books.

“I have a gut feeling that we
have reached a saturation point
with 48- and 64-page books. The
time is past when we could
automatically sell a New-
foundland book. I think you are
going to see more books in the 160-

maturing, and so are our readers.
I think you will see more concen-
tration on good editing, layout
and design, too.”

Don feels no special compul-
sion to write himself, enjoying in-
stead the production of other
people’s work. He likes to keep on
top of things by walking around
the shop, talking to his employees
and seeing how printing jobs are
commg along. Recently he

his technique has been
endorsed by top management
consultants. It's called MBWA—
management by walking around.

“I'd been doing it for years and
hadn't realized it,” laughs Don. “I
get a sense of achievement out of
getting a book done. The whole
production crew seems to. I've
noticed they react differently to
printing a book than they do to
printing letterhead. It’s impor-
tant because there are so many
separate steps where you can
screw up. The most nervous per-
son is often the author. It’s like
leaving a youngster with the
babysitter the first time; you
phone home four times in the
evening. For the authors finally
getting the finished book in their
hand is like the birth of a baby.
For me? It's more like I'm the
obstetrician—I see a good job
well done.”

been able to install a toilet out of | to200-page range. Our writers are o
Robert Paine—ISER Books

A little-known publisher in St. ISER stands for the Institute of
John’s has been quietly Social and Economic Research, a
publishing books on New- non-profit organization supported
foundland, its people and their by a grant from Memorial
way of life for 15 years. Visit University and the proceeds of its

Dicks or Macy’s bookstores in St.
John’s and you may come across
some of ISER Books’ 50 titles, but
then again you may not. You are
just as likely to find their books
in Tampa, Florida; Berkeley,
California; or Brisbane,
Australia. Some of the best fac-
tual accounts of Newfoundland
outport life: sealing, the fishery,
women, and oil are published by
ISER Books, a publishing house
that seldom advertises, yet never-
theless has a world-wide
reputation.

book sales. ISER’s mandate is to
produce as cheaply and quickly
as possible scholarly books from
the research carried out by the
Institute’s members in the area
between the eastern Arctic and
the north of Norway. Like many
scholarly organizations, ISER
once produced work that was
read only by a few academics
since few theses and papers run
to more than half a dozen copies.
But in 1965, anthropologist Dr.
Robert Paine joined ISER and
changed all that. Culling past
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research reports, he decided to
mimeograph the best ones, and
when they proved popular he
went looking for a printer.

“The University of Toronto
became our prm'.ers but we re-

Robert as he slides lwo blue, gold-
embossed, hard-covered books
across the table to us. He peers at
us through large glasses the hinge
on one side repaired with a safe-
ty pin, then continues.

“These first two books came
out i in 1971. They were pretty ex-

to produc:

bﬂls—but we began to establish a
track record and then the Canada
Council gave us money. We even
got super reviews, but the
reviewers could not have read the
flyleaf properly because they said
the books were published by U of
T instead of us. Our books seem-
ed to be published by our
printers.”

Robert pauses for the
significance of this fact to sink in.
1t’s like an author finding his book
attributed to another writer.

Later, he wondered if he could
have his books published in New-
foundland. Memorial University
Printing Services had taken
delivery of new printing equip-
ment but could not produce hard-
covered books. Robert pondered
the problem.

“Why pay all this money for
publishing to a metropolitan cen-
tre like Toronto? Certainly we had
the means for printing books
locally even if we couldn’t do hard

Y CHALLENGE

0 S

covers. So I looked at the hard
covers and said, ‘Robert, this is
pretty stuffy, you know. These are
19th century covers, perhaps we
should change to something
modern?’ So we became a paper-
back press and turned it into a
virtue. We'd always insisted on

ing our books at basement
prices and this helped.”

ISER Books stepped up produc-
tion to five and six books a year,
an impressive output for just two
people. Robert acts as general
edxtor, Jeanette Gleeson as

lications secretary

because we don’t have llamas in
Newfoundland.”

Robert publishes less than a
quarter of the manuscripts sub-
mitted, not, he is quick to add,
because they are bad but mostly
because they are in a field that is
inappropriate for ISER to
publish. Many writers submit
material because there are few
publishing houses in Canada that
will accept a thesis as the basis
of a book, but even those that are
accepted require editing to make
them salable. Surpnsmgly,
perhaps, theses are not necessari-
ly dry subject matter. Sons and
Seals: A Voyage to the Ice, by
Guy Wright started life as an
M.A. thesis, was reprinted three
times as an ISER book, and was
recently purchased by a major
Canadian publishing house. It will
next appear as a mass- produced
paperback available coast to
coast.

Some years ago Norwegian
sociologist Cato Wadel wrote,
Now, Whose Fault is That? The
Struggle for Self-Esteem in the
Face of Chronic Unemployment
based on his experience of living
in a Newfoundland outport. A
sympathetic and thoughtful ac-
count of the difficulties faced by

she has typed all the ipts
to date—and this November Gail
Collins joined the staff as assis-
tant editor. It’s a lean unit.

Initially, ISER books published
the research of its members and
proceedings of the conferences it
sponsored, mainly in the field of
sociology and anthropology. It
now finds itself covering in addi-
tion, folklore, history, geography,
Canadian conferences and
research writings on places as far
away as Israel and-Brazil.

“A fellow in Australia wrote to
us. He had heard of our interest
in oil, and he had done field work
on the social impact of a multina-
tional oil corporation on com-
munities in southwest Ireland. He
wants us to publish it. That’s
good, it’s a legitimate subject for
us to publish and it means we are
becoming well-known. If
somebody had asked us to publish
something on llama breeding in
Peru I'd have turned it down

forced to live on
social welfare, Wadel’s book has
sold over 5,000 copies which by
Canadian standards makes’it a
best seller.

“My job is to be on the lookout
for interesting titles,” says
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Robert. “I look at the
manuscripts first and if they
show promise, I pass them on to
internal and external readers,
usually specialists in the field.
For example, we hope to have
David Lodge, a reputed British
novelist, reading one work for us.
After 1 have the readers’ com-
ments, I negotiate with the author
about changes. Some require ex-
tensive changes, some just need
minor cosmetic work.

“We have some fairly adven-
turous works coming up for 1986,”
says Robert as he rummages
through a filing cabinet for
ISER’s publication list, adding
that with his new assistant editor
he will soon have lists and infor-
mation dancing at his finger tips.

“Nigel Rapport has a book on
the rhetoric of violence coming
out this year. He's trying to find
out what violence means to dif-
ferent people using their direct

speech. In one chapter there are
three scenarios: a policeman
talking on drugs at a women’s
club, teenagers in a bar on
Duckworth Street, then the
policeman with one of the
teenagers facing a magistrate. It
wouldn’t surprise me if it were
read with relish by people who
like a documentary flavor and
those who know St. John's.

“We also have a rhetorical
history of the Jewish community
in St. John's coming out in 1986.
It's by Allison Khan who original-

writers the greatest exposure
possible. Some years ago this led
to a joint publishing venture with
an American publishing house.
The results were perhaps
predictable—good reviews in the
scholarly press but disappointing
local sales. The reviewers had at-
tributed the book entirely to the
American publisher who
presumably sold most copies.
After that experience, Robert
decided to go it alone, believing
ISER’s stature sufficient not to
have to depend on other

ly came from Washi DC, to
Memorial to do an M.A. in
folklore. There're also books com-
ing out on women’s issues and the
Newfoundland fishery. It should
be an interesting year

Robert points out that ISER is
not attempting to fill the popular
market or even necessarily the
local market; nevertheless he

feels an obligation to give his

blishers. Now Robert is plann-
ing on engaging agents in Europe
to distribute ISER’s books.
“We're hoping to attend to
marketing more now,” adds
Robert, “and we're prepared to do
hard-cover books too—if there’s a
demand. We can’t do them on
campus but Dicks can. Our point
is, we like doing things here and
we believe in using local labor.

Angela Rebeiro—the book stops

In the heart of St. John's on
Flavin Street can be found the of-
fices of Jesperson Press which
has published some 44 titles since
its founding in 1969.

Back then, while serving as a
United Church minister on Fogo
Island, Ivan Jesperson thought
the area needed a local
newspaper. To this end he started
the Fogo Island Profile and, in so
doing, had inadvertently embark-
ed on a new career.

Ivan followed this with a book
of poetry and the immensely suc-

cessful Newfoundland cookbook | -

Fat-Back and Molasses which
still sells about 5,000 copies a

year.

“I had moved to St. John's in
1972 and had it in my mind to
spend four years at a time in a
new cultural area,” says Ivan. “1
had left the ministry and looked
to the cookbook, job printing and
a provincial newsletter for the
United Church of Canada to pro-
vide enough income for the fami-
ly. The first years I made around
$13,000, which had to pay all the
expenses. By 1975, I was into prin-

Angelo Rebe
ting and publishing full time. It's
just as hard to make a living
these days, although the figures
are much higher, but I enjoy what
I'm doing.”

Most of Jesperson Press
print runs have been small, usual-
ly around 1,500, and until recent-
ly, all have been paperbacks,

reflecting the lack of facilities for

here

hardcover binding in New-
foundland. This does mean,
however, that the books are pro-
duced entirely in the province. In
1985 Jesperson Printing attracted
$325,000 of business and the two
parts of the company now are
large enough to be considered
separate entities by the owner.

In 1983 the expansion of Jesper-
son Press convinced Ivan that he,
his wife Molly and other
members of the family could no
longer manage the entire
business. More editorial expertise
was needed and he hired Angela
Rebeiro to manage the publishing
company. In January 1985,
Angela took over the responsibili-
ty of publishing, bringing to her
job over 20 years of experience
with Ryerson Press, General
Publishing and Nelson Canada
and as manager of the Canadian
Book Information Centre in
Halifax and executive director of
the  Atlantic  Publishers
Association.

We meet Angela just before a
month-long business trip to
Toronto. Jesperson Press has
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published a variety of books over
the years and she expects they
will continue to do so, even though
some kinds of books are unlikely
to make money.

“We recognize that poetry and
fiction publications are high-risk
categories,” Angela comments,
“but in a year or so we might be
able to publish at least one title in
each every year. Early this year
we're publishing a collection of
poetry by a young girl from
Musgravetown, Tammey Palmer,
whose work we consider has
great potential. Because govern-
ment provides the incentives, we
feel a moral obligation to publish
a book that may not necessarily
make us any money. It now takes
longer and longer to sell any kind
of book because there are so
many titles on the market. We
have some books with potential
for mainland sales, and one aim
we have for 1986 is to find more
mainland representation for
them.

“We receive from 25 to 30
manuscripts a year, mostly

licited. T e A

i
{

Gentlemen-Bishops
and

i

Faction Fighters:

publisher begun to recoup some
of the money spent on promotion
than the writers were snapped up
by a large publisher. Small
publishing companies put a lot of
money into avant-garde books in
the 1960s and 1970s.”

The provincial government has

nap pro-
gram you always try to find new
authors and offer encourage-
ment. Some people are a little shy
about submitting their work, but
they may send in a manuseript
eventually. We're not large
enough to want to turn down
manuscripts unread. For any
authors we publish, we seek an
option on their next five titles to
avoid losing them to larger
publishers. That happened to a lot
of small presses who published
writers considered avant-garde at
the time. No sooner had the small

now an
program for local publishers that
places them in a better position
to publish more titles.
“Publishing is a cultural in-
dustry that provides job oppor-
tunities in editing, sales,
typesetting, printing, binding,
marketing, and promotion, and it
keeps booksellers and libraries in
business,” Angela comments. ‘As
Vicki Gabbereau of the CBC has
said, nations aren’t remembered
for their GNP (Gross National
Product) but for their history,
literature, theatre, geography and

JaN Atlantic Place

While downtown visit our Ports of Food
in old St.John’s.

Water Street

culture. That’s what attracts
tourists, not the offshore. We have
to stress cultural values to ensure
continued funding. I see the
Publishers Assistance Program
as similar to a tax incentive for
business rather than assistance.
It’s also a way of spreading tax
dollars to smaller communities
as a commitment to developing
local cultural expression.”

We wonder what the future
holds for Jesperson Press and

| other local publishers.

“We have now signed an agree-
ment with Irwin Publishing in
‘Toronto to market and distribute
our textbooks,” Angela informs
us. “We are adding two, possibly
three, new anthologies to the two
already in New Brunswick in 1986
and 1987 for a total of four or five
in all. Irwin will be selling tex-
tbooks for us across the country.
Perhaps in the next three to five
years the small, local book will
lose its place in the market. After
awhile, too, the market will be
saturated with local histories and
you'll see a more sophisticated
type of writing and editing.
Things won’t be as local as
before”

Jesperson’s has acquired some
sophisticated modern equipment

idingia .

system.

“We also have a machine call-
ed a Textsaver, which is actually
a laser scanner, and what it does
is take words from a clean
manuseript and save them on a
computer floppy disk. I can call
up any part of a book so that I
don’t have to keep pages of
manuscript. What took three
weeks of typesetting can now go
through in three hours and there
is some saving in space. I can call
up any book published this year
at any time and run off any part
Ineed. That'’s extremely useful in
promotion.”

The world of publishing is cer-
tainly coping very well with the
electronic age, which many
predicted as spelling the end of
books as we know them. Obvious-
ly this is not the case. We say,
thank heaven.

L
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Like many people born in New-
foundland in the 1930s, Clyde Rose
travelled a lot in his youth and
was able to compare the New-
foundland he returned to with
places like Montreal and London,
England, where he taught school.
That comparison played a large
part in the founding of
Breakwater Books in 1973.

“I was born on Fox Island,
which at its peak had no more
than 200 people,” Clyde informs
us, “and our family moved to
Burgeo in the 1940s. After
teaching and lecturing in Mon-
treal and Britain, I came home to
Newfoundland and while I was in
the English department at
Memorial University 1 realized
that there was a lack of local
literary materials. Something
had to be done, but no one seem-
ed able to provide any satisfac-
tory answers to my concerns.
After all, we had a number of
very good poets and writers on
staff, some of whom had already
distinguished themselves.”

Clyde decided to start his own
publishing business and persuad-
ed his colleagues to join him.
Breakwater Books, whose name
conjures up the windswept Atlan-
tic shore Clyde grew up by, wasn't

Clyde Rose

the articles of association, and
the first collection of New-
foundland writings found a
market. It was an auspicious
beginning. Right now,
Breakwater Books publishes bet-
ween 10 and 15 new titles each
year and is promoting about 100
books in its 1986 catalogue.
“That’s a sizable amount for a
small publisher;,” Clyde suggests,
“pbut sheer numbers are not
always a good thing. The market
is flooded with poorly designed
and bound books, which is
under dable b we went

that large an at first

“‘One

because a lawyer friend wrote up

of my favorite views'' — Clyde looks out across St. John's harbour from
the baicony at Breakwater's downtown office.

through a period of 300 years with

Clyde Rose—culture preserves the fabric of a nation

nothing written despite a rich
traditional oral culture in story
and song. A decade or so ago,
Newfoundlanders realized the ad-
vantage of getting into print and
the provincial government en-
couraged the publication of as
many titles as possible. Now
publishers have to look beyond
the lecal marketplace, and if a
writer is worth his salt at all, his
voice should travel.

“We've kept that in mind from
the beginning and our efforts are
beginning to pay off. You'll find a
lot of our books in translation in
places like Spain and Denmark,
and we've even co-published as
far away as Australia. We've also
brought in books from Scan-
dinavia and published books in
Arctic languages. The economics
of publishing, especially in
children’s books, means that we
have to co-operate with
publishers from places like Japan
and Denmark. Like any other
businesses, we shop around for
the best deal and have gone all
around the world to printers who
have different specialities and
skills. Just about all our books are
in both hard and soft cover, which
means that we have to print off
the island.”

A lot of Clyde’s time is also
spent off the island. In his travels
to book fairs and shows around
the world, Clyde has met a
widespread interest in New-
foundland writers.

“The president of the German
Association of Canadian Studies
was at a conference in
Philadelphia and he knew the
work of many of our poets,” Clyde
reveals, “Interest in Scandinavia
is also very high, perhaps
because of a common historical
thread and the same problems in
maintaining  cultural in-
dependence and finding a wider
market. Our latest textbook, The
Atlantic Edge, expands on the
idea of being on the edge of a con-
tinent and having to get a
message to people who passed us
by heading west. There’s an ad-
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vantage in having and retaining
a deeper, longer, richer history
and culture. Newfoundland would
be a dismal place without it and
in the long run we’ll be
remembered for it long after the
flow of offshore oil.”
Breakwater Books is now in the
process of expanding and break-
ing new ground. Clyde is looking

tion of the American and world
markets, which sets him apart
from other provincial publishers
who primarily concentrate on the
local market.

“We've tried many distribution
schemes over the years and it's

have to deal with,” Clyde admits.

market for any publisher. If I
were getting more educational

develop our trade business in the
U.S. market where there is a de-
mand for our books. We do the

forward to finding a larger por-

one of the toughest problems we
“We have sales representatives

throughout Canada in the educa-
tional field which is the best

contracts here, then I could

best we can with our direct
catalogue and mail-outs and by
attendance at trade fairs, conven-
tions and book centres. All this
talk of free trade confuses the
fact that the market is already
open to those who can afford to
expand into it. Our children’s list
is already expanding, and in

directions no other Canadian
publisher’s is. We produce limited
runs in native languages with the
help of the federal government
which is aware of the difficulty of
preserving something of native
language and customs.”

Clyde’s next step is even more
innovative and uses new com-
puter technology now more readi-
ly available to schools in rural
Newfoundland.

“We have begun to develop a
computer package on the Vikings
as a first step in ensuring that
Newfoundland’s culture is
preserved intact,” Clyde explains.
“People shouldn't be frightened
by this new technology which will
never replace the book as a lear-
ning tool. Providing a program
that can be used in isolated com-
munities is a way of preserving
political and cultural in-
dependence. You don’t have to
tear apart the fabric that makes
a nation to keep individual
freedoms alive in culture and
literature.” ™

Dale Russell Fitzpatrick is ex-
pecting her second child on
January 9, but she is hard at work
when we meet her at the offlces

1 Book P

(1967) Limited in mid-December.
Total dedication to the work in
hand has always been a feature of
everyone connected with the com-
pany and Dale sees no reason for
this to change just because a
baby is on the way.

“I've been with the company
since 1976,” she tells us. “It’s a
family-owned business and I'm a
member of the family. I worked
with my grandfather in politics
and it was just a natural progres-
sion into publishing. As an
employee of Newfoundland Book
Publishers, I maintain a profes-
sional working relationship with
Mr. Smallwood that is different

F

Dale Russell Fitzpatrick— completing a
monumental task

Dale Russel tzpdrlck
“You always learn from your

tion and for two years

from the one we have as grand-
father and grandchild. It’s impor-
tant to me to keep that distinction
in my work.

peers in any industry. Slowly but
surely I got into the pubhshmg
end of things. I got mterasted in

represented the province on the
executive where I became much
more aware of publishing in
Aland
nd

the Atlantic Publisk
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The encyclopedia project re-
quired everybody’s time and that
meant a change of emphasis for
the family business.

“The company was set up to
publish Smallwood works,” Dale
explains. “We had decided two
years back that we would not ac-
cept outside manuscripts but
would put all our finances and
energy into the encyclopedia. We
did publish Tom Dawe’s Land-
wash Days and Greg Power’s
poetry, but taking on what can on-
ly be called a megaproject has
precluded publication of anything
else”

The task of publishing Volumes
One and Two of the Encyclopedia
of Newfoundland and Labrador
occupied most of everyone’s wak-
ing hours.

“The researchers started work
in January of 1979, but Mr.
Smallwood and I had done a lot of
pre-work to get to that stage”
Dale recalls. “I was project co-
ordinator for the encyclopedia
and had to crack the whip at
times over everybody, the
printers, my co-workers, boss and
secretary, everybody. Somebody
had to bring up deadlines and jug-
gle finances.

“The encyclopedia has been a
lifetime hope for Mr. Smallwood
and without him there would
simply have been no encyclopedia
because no one else would have
taken on such a monumental pro-
ject. A businessman looking at
profits wouldn’t take it on. Mr.
Smallwood’s feelings about the
project are best said in the
foreword to Volume One.

The ENCYCLOPEDIA is
an old and oft-felt dream
come true. For well over
quarter of a century — over
two quarters, indeed — I
have been collecting and
storing information and
ideas for it. That I am now
able to present to my fellow
Newfoundlanders, and fel-
low Canadians, Volume One
of the concentrated and
refined product of so many
minds is pleasant indeed.
Volume Two and beyond
should be even more
satisfying.

“Mr. Smallwood is still the
catalyst, and, for some research,
the only source. To complete
Volume Two he literally li-
quidated what he could to get the
book out. A lot of people sent in
pre-publication orders and helped
meet the bills.

“We paid our researchers up
front by the hour, and at one time
we had 12 researchers on staff
plus a managing editor just for
the one project, together with two

secretaries and a sales represen-
tative. The salary base was enor-
mous and before Volume Two was
completed our researchers were
laid off.

“Two executive editors, Cathy
Horan and Bert Riggs, were kept
on, and Cathy actually finished
the encyclopedia and did the
proofing. With Volume Two we
worked on a word processor and
used electronic typesetting which

challenges for the students.

frightening speed.

as it is, even today.

Today’s teacher
meets the challenges
of today and tomorrow

. . .challenges for the teacher, and even greater

Today'’s students need much more than the basics —
reading, writing, and arithmetic. They must be prepared
for a different tomorrow. The future they inherit will
hurtle them into the 21st century . . .an era where
technological developments of awesome dimensions will
occur with ever accelerating frequency . . .a new world
where ideas, notions, plans and dreams are assessed,
analyzed, communicated, accepted or rejected at

A simple fact of life is that life
will never again be as simple

That's something to think about.

Newfoundland
Teachers’ Association
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was new for us. Once you get your
entry codes sorted out you're OK,
but until you do there are all kinds
of problems. I ended up in Toron-
to for five days trying to sort them
out.

“We ended up 23 pages short of
completing the letter ‘H' and it’s
sitting here all typeset and pasted
up. It couldn’t get through the
bindery and we had to cut the
size. I was taking pictures out and
reducing size wherever possible,
but a missing section in the
‘hospitals’ article added 14 pages
and forced us to make that
agonizing decision to stop at the
beginnning of ‘Hu’"

These problems are all in the
past and Dale is now looking to
the future in terms of reprints
and later volumes.

“There now is a limited reprint
of Volume Two,” she confirms. ‘A
thousand copies are arriving in
St. John’s between December 16
and 18 and will be available from

on less than a shoestring budget
which means working under
tremendous pressure. We were in
the midst of negotiating a co-

venture just before Mr.
Smallwood’s stroke and we have
put everything on hold. Some of
our staff now have found perma-

this office. We feel certain that the
rest of the encyclopedia will be
published. There has been in-
terest from a consortium of

blish it and

nent and we've lost
some of our writers.”
Newfoundland Book Publishers
has looked into Canada Council
and Secretary of State and every
fundi ible, but a

we're hoping lobbying will bring
some funds. A lot less than the $4
million provided for Mel Hurtig’s
Canadian Encyclopedia could
finish the encyclopedia. We've run

agency p
combination of not enough titles
in print in a year and not re-
questing project grants on
Volume One meant ineligibility
for funding for Volume Two when

it was needed. The project also
did not qualify for other funding,
in some cases because Mr.
Smallwood was not attached to a
university, but modest donations
were received from some foun-
dations.

Readers will be happy to know
that Mr. Smallwood is showing
signs of regaining his legendary
vim and vigor.

“Just yesterday, Mr. Smallwood
did his first lengthy interview
with the Globe & Mail for his 85th
birthday,” Dale informs us. “He
goes for daily walks just like he
always did and will be starting his
speech therapy again in the
spring. He’s learned to write with
his left hand, but it’s frustrating
when the words won’t come, but
that could change at any time.”

For those of us who know the
true value of the encyclopedia in
terms of research and saving
time, we wish a speedy recovery
to Mr. Smallwood and look for-
ward to seeing the completion of
his monumental task.

At the outset we mentioned that
Dale was expecting her baby to
be born on January 9. With a
typical flair for meeting
deadlines, Dale welcomed her
daughter, Ashley Robyn, right on

cue.

publishers assistance

Bill Frost—don’t take things for granted

Bill Frost was born in St.
John’s, but he spent many years
working off the island before the
position of assistant deputy
minister for cultural affairs and
historic resources with the pro-
vincial government enabled him
to return home.

“When the provincial position
came up, I looked at it very
seriously,” Bill tells us. “I'd been
an amateur archaeologist for
several years and had done some
work for the province and I liked
the idea of coming back.”

Not long after Bill’s return to
St. John'’s, the Publishers
Assistance Program was
proposed.

“The program came about as

the result of a request from the
publishing companies
themselves,” explains Bill.

“Cabinet approved the program
for books and it cannot be used
for magazines, although special
grants were made by government
to the Newfoundland Quarterly
and Them Days in 1985. During
the four years of operating the

program, there have been severe
budget restraints and we're very
fortunate that government was
enlightened enough to provide
$100,000 a year. Quite often a pro-
gram like this is among the first
cut.

“We realized at the beginning
that splitting the program into
publishers and authors sections
would water it down too much,
but I would hope that there could
be funds in the future for authors.
It's difficult because we would
have to be judgmental, and at the
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t that sort of jud; is
made by the Arts Council. You
apply for authors’ grants through
them. This program and one for
performing arts companies are
the only ones run by Cultural Af-
fairs; all others are run by the
Arts Council.”

The program was new both for
the province and Bill who had
been involved in other communi-
ty activities.

“I was here with Memorial
University's Extension Service as
a specialist in adult education,”
Bill tells us,” and devised some of
the community development
courses as well as teaching a cou-
ple myself. That was before I
went to the Department of
Secretary of State for 10 years. I
am a linguist by trade and was
very much involved with
multiculturalism, working close-
ly with francophones here in the
province and other parts of
Canada, and this is really en-
joyable. In 1985 I received added
responsibility for the youth ser-
vices division. I also work very
closely with the Public Libraries
Board and the Newfoundland and
Labrador Arts Council.”

The Publishers Assistance Pro-
gram has evolved over the years
in consultation with the province's
publishers.

“We work closely with the New-
foundland Publishers A i

tion,” Bill comments. “They

recommend any changes to the
Grants Committee. We only know

Bill Frost

the works submitted to us, not
what they receive. They make the
decisions about what to publlsh
Authors must be resi of

people may not agree about the
residency requirements, but we
feel there has to be some New-
foundland content to Justlfy pro-
vincial expenditure.

“We don't get too closely involv-
ed with how the grant is spent.
The publisher makes a proposal
to us showing costs and how he in-
tends to promote the book, and
there must be a written agree-
ment between the publisher and
the author as to how payment will
be made. We allow the publishers
to tell us what their priorities are
in terms of books to be con-
sidered. We don’t make a judg-
ment on those priorities. We just
decide whether the planned
publication fully meets our
criteria; for example, is it to be
printed, edited and bound in

Newfoundland for at least one
year prior to publication to en-
sure the money is used for local
books that must be creative,
literary or historical works. Some

dland? Most publish
meet most of the criteria and
apply whatever grant we provide
based on our guidelines and
points system. Robinson-
Blackmore wrote to tell us they

COMMERCIAL EQUIPMENT

70 Kenmount Road, St. John's, NF
(709) 543-0380

Authorized MERCURY DEALER
Sales and Service
We are pleased to announce that our
Sales and Service Department is now open
and fully equipped to accommodate your boating needs.
The new '85 Mercury Outboards
are now in stock!
Drop in and compare!
SERVICE DEPARTMENT
Ready with parts and the expertise of technician Mike Coleman
(15 years of Mercury experience)
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wouldn’t be publishing any books
this year, although they have
received publishing grants in the
past. That leaves us for now with
four publishing companies,
Breakwater Books, Creative
Printers, Harry Cuff and Jesper-
son Press, using the program.”
Changes now are being made to
improve the quality of produc-
tion, a goal the publishers
themselves agree is overdue.
“The program has worked very
well,” says Bill. “The publishers
are pleased with it and have writ-
ten to us to say how it has helped
publish marginally profitable
works here in the province. The
grant for each book was just
enough for them to break even or

perhaps make a small profit, but
from our point of view it allowed
another Newfoundland work to
get on the market. There have
been about 50 titles every year in
addition to what the publishers
themselves decide to publish
without the grant. If there were
more educational work providing
profits for local publishers, they
might be able to do more in
marginal fields.

*“We have good feedback from
publishers and authors, and even
from senior citizens, who have the
time to sit down and write down
things of interest. Now the time to
change the program has arrived.
Our next goal is to increase the
quality of what's published, which

is hing all the
houses agree on. Improving
quality is always difficult for
publishers to do, but it's part of
their job.

“To ensure better quality, there
has been a change since last year.
The Publishing Grants Commit-
tee met in June 1985 and recom-
mended for 1985-86 to change the
grant per publication from $3,000
to more than that amount spread
over a longer period, limited to
three years. This is important if
literary work requires a year or
more of pre-publication work.
This change has been approved
by Cabinet and will come into

operation in April.” u

the authors

Newfoundland humorist and
storyteller Al Clouston, 70, is on
his second and possibly his third
or fourth career; it depends on
how you count.

“You make it, I'll sell it,” quips
Al, a former salesman who put
huge steam boilers in the old
Newfoundland Hotel in 1947 then
later became a recording artist
for RCA records.

“I had no idea of writing a book
because I thought all New-

Al Clouston

foundland humor should be ver-
bal. Then Mr. Streeter down at
Dicks and Company said I was
missing a bet. He said my records
were in the stores, so I should put
a book out too. It took him a year
to convince me.”

1n 1976 Al started to write down
his stories.

“It took me quite awhile
because when you are on stage
telling a story if you miss out
something essential to the punch
line, you can backtrack and put it
in. With writing you've only got
one chance—it’s got to be right. I
ended up writing some of the
stories four times. This was by
hand. I never learned to type.”

Al had the manuscript com-
plete but it took him a further
year to get Dermot Duggan to il-
lustrate the new book.

“You'd be amazed at his abili-
ty,” notes Al. “He never studied
drawing formally. People
sometimes ask him where he
trained. He tells them with the
Christian Brothers, but they
didn't teach him anything. He'’s

With his book finally together,
Al looked around for some way of

Al Clouston—writer, editor, publisher

having it printed. Jim Austin at
Dicks suggested Al publish the
book himself.

“He asked me if I had the
money to publish it and I told him
if I didn’t have it I'd get it. Four
or five sentences from Jim and I
was a publisher. Dicks became
the printer. They wanted me to
print 5,000 copies but I insisted on
printing 10,000—it was cheaper
that way. I told them I would sell
them even if I had to go door-to-
door”
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Come ‘Ere Till I Tells Ya was an
instant success. The entire first
edition released in June 1977 was
sold out by November. Al printed
more and when his runs got to
25,000 Dicks unselfishly sug-
gested he could get a better price
on the mainland. The book is now
printed by Webcom of Scar-
borough, Ontario, and its sales
have exceeded 50,000 copies.

“Pricing is very important. I
didn't know what to charge for my
first book. I went to Gordon
Goobie at Marshall's the book
distributors and told them I was
putting out a book at $3.95. He
thought it was a bit high for a first
book. Then he said, ‘Bring in the
first book off the press’ Those
magic words saved me.

“When I showed him the book
he said, “You didn't tell me it was
going to be like this. This is a $5
book{ So we put it at $4.50 and
with 45 cents tax people could buy
it for $5. It was smart of me not
to do anything without advice.”

Since then Al has published We

Rant and We Roar (1980) which
sold 10,000 in two years, Al
Clouston’s Collection of New-
foundland Recipes, and he'’s
edited and published an il-
lustrated Newfoundland version
of Clement Moore's famous
Christmas poem, The Night
Before Christmas by Doug
Youden. Youden's book sold 500

copies in Toronto in a three-week
period suggesting that it has
more than local appeal. Al's
books look like being as suc-
cessful as his records of which
Spinnin’ Yarns has sold 28,000.

“It’s a lot easier to put out a
record,” says Al. “One hour's
recording, then it's edited down to
22 minutes. Making a book takes
months.”

Endlessly energetic Al is busy
with plans for the future and hav-
ing learned a few things about the
writing and book publishing
business he believes he'll be suc-
cessful.

“You have to price your books
right so that people can afford
them. That means you have to
have the courage to print them in
thousands to get your costs down.
And you have got to have the
mass market with someone like
Marshall’s to distribute them all
over the island. I'll be printing
10,000 of my next book. Now tell
me, who else around here is going
to take a first printing and put out
10,000 copies?

Jack Fitzgerald—writing’s an education

“At one time they applied hot,
branding irons to convicted
prisoners right in the court on
Duckworth Street,” says Jack Fit-
zgerald, 40, as he describes his
best-selling Newfoundland book,
Ten Steps to the Gallows. Four-
teen years ago Jack took courses
in criminology from Memorial
University’s Extension Service.
When it came to writing a paper
on the penal system in New-
foundland he could find no books
on the subject, nor the number of
people given the death penalty.
Out of curiosity, Jack started dig-
ging through old newspapers and
court records, making copious
notes in a large exercise book. In
1981, these notes culminated in
Ten Steps to the Gallows, a
reconstruction of all the known
hangings in St. John's. Today,
Jack is the author of five books on
crime, disasters, and offbeat hap-
penings in Newfoundland. He also
has a nightly radio show on

a
Jack Fitzgerald

VOCM-FM called
zgerald’s Notebook™
“My research began as a hob-
by,” he admits. “I'd worked as a
journalist for the Daily News and
1 was a one-time editor of the

“Jack Fit-

-

Newfoundland Herald, but I'd
never written anything the length
of a book. I'd never done research
at the Archives either, and I didn’t
know where to look. I began by
researching a Chinese hanging
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