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Announcing our new logo

Created by DC Design House, the new logo was
designed to give the Trust a fresh new look. The
Newfoundland Historic Trust was established in
1966 as a citizens’ response to the increasing loss
of the province’s built heritage. The Trust felt
that, in 2013, it was time to update the logo to
more accurately reflect our updated mandate of
advocacy, education and sustainability. The new
logo represents these concepts without letting
go of our past.

The logo was designed in three horizontal bars,
representing the wood cladding that historic
Newfoundland and Labrador architecture is
known for. These same bars also represent a
wooden walkway, or wharf, or flake. Because
they are horizontal they represent progress and
movement forward, as a ladder. This, we feel,
represents the sustainability of our heritage and
culture. The Trust firmly believes that heritage
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preservation must have a long term plan and pur-
pose in order to be sustainable. The colours show
the bond between sky and sea, ultimately the
connections between the land on which we live.
We felt it was important to include our establish-
ment date, as we move ever closer to our 50th
anniversary. We are proud of our long-time role
within the community.

Finally, we are formally including Labrador as part
of our name, as it is an integral part of our prov-
ince. While we have always acknowledged Labra-
dor as part of our outreach, we felt it was time to
put it in our name. Colloguially, we have long
gone by the name “the Trust”, so you will see ref-
erences to our organization as such, or NL Trust,
or Historic Trust, or NL Historic Trust. It is im-
portant to us that we are inclusive and represent
the broadest audience and we felt our logo
should do this.

We hope you like it as much as we do!
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recommendations for a sustainable heritage sector to the Minister of Tourism, Culture and Recreation.
Those recommendations included: a focus on investment in existing organizations and facilities until
available funding for the sector in increased to a level which can support new entrants; increase the lev-
el at which the Regional Strategic Diversification Fund can invest in rural economic development; re-
structure the Job Creation Partnership program to remove restrictions on funding maintenance for her-
itage assets and hiring skilled and repeat applicants for heritage initiatives. The recommendations were
well received by the Minister and were forwarded to the Department of Innovation, Business and Rural
Development, the Atlantic Canada Opportunities Agency, and Advanced cuucation and Skills.

AHI was also active in representing its members through 2013. AHI continues to work with the
Department of Tourism, Culture and Recreation and the Museums Association of Newfoundland and
Labrador (MANL) on revisions to the Cultural Economic Development Program from which a great deal
of funds flow to support the projects within the heritage sector. The Department unveiled its latest re-
visions at MANL's AGM in Gander in early October.

AHI also participated at Heritage on the Hill where its lobbying efforts focused on federal tax in-
centives for the rehabilitation of heritage structures. AHI also lobbied for funding for federally divested
lighthouses. The cottages of the head and assistant lighthouse keepers at Fort Amherst can certainly
serve as an example of the success that proper investment in these structures can bring to a community
while preserving our built cultural heritage.

In the coming year, AHI plans to undertake a project to both raise awareness of heritage projects
around the province while at the same time crowd-sourcing funding for a well deserving heritage recip-
ient to be chosen by the public. The project is titled “$1 for Heritage” and grew from an apparent lack of
confidence within the heritage sector that in turn affects investment. The goals of the project are: to
increase the profile of heritage within the province; to attract investment from segments of the popula-
tion who are not currently involved in the sector; and to provide a platform for recruiting volunteers
and encouraging participation and visitation. We look forward to the rollout of “S1 for Heritage” later in

2013 and encourage our members to participate and to donate. After all, it's just one dollar!
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